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INTRODUCTION

Student Handbook
The purpose of this handbook is to assist you in an orderly transition to University life as a major in the
Department of Economics and Management and to encourage your academic success.

Mission
The mission of the Department of Economics and Management at Westfield State University is to provide
a high quality program of undergraduate education in the areas of business and economics to the citizens
of the Commonwealth of Massachusetts and the surrounding area. As a public institution of higher
education, we focus on serving students seeking a high quality education at an affordable price. As a small,
selective program, we are able to satisfy students who desire individualized attention. Our program
prepares students to be successful and productive members of any organization they join, enables them
to contribute to the greater good of society, and provides them a framework to continue expanding and
learning throughout their personal and professional lives.
In pursuit of this goal, we provide a fundamental grounding in a core body of knowledge as laid out in
the university’s common core. This exposure to liberal studies and cultural diversity is complemented by
our departmental business core requirements. The Business Management program provides an analytical
framework for decision making and problem solving in today’s business world along with the requisite
business skills necessary for the coming millennium. The economics program provides a sound analytical
foundation for students while facilitating insight into regional, national, and international economic issues.
Additionally, students focus their studies in business management by concentrating in various functional
areas. The intent of these concentrations is to allow flexibility and variety so that students are able to
develop an individualized portfolio of skills that meets their educational and professional objectives.
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Economics and Management Faculty: Office's and Phone #'s
Full Time Faculty

Phone #

Office Location

E-mail

Rihab Alzubaidi

8395

W-413C

ralzubaidi@westfield.ma.edu

David Bakuli

5329

W-413B

dbakuli@westfield.ma.edu

John Bellenoit

8974

W-413E

jbellenoit@westfield.ma.edu

Stephanie Brewer

8499

W-411A

sbrewer@westfield.ma.edu

Susanne B. Chuku

8041

W-413F

schuku@westfield.ma.edu

Cornelia Daniel

5696

W-411N

cdaniel@westfield.ma.edu

Anthony Furnelli

8614

W-411B

afurnelli@westfield.ma.edu

Phillip M. Hart

8473

W-411F

pmhart@westfield.ma.edu

Christine Irujo

5314

W-411L

cirujo@westfield.ma.edu

Bradford Knipes

5574

W-411I

bknipes@westfield.ma.edu

Michelle W. Maggio

5591

W-411K

mmaggio@westfield.ma.edu

Erin A. Moore

5742

W-411E

emoore@westfield.ma.edu

Rebecca J. Morris

8497

W-411C

rmorris@westfield.ma.edu

Mark Naidorf

5715

W-411J

mnaidorf@westfield.ma.edu

Liem Nguyen

8148

W-413D

lnguyen@westfield.ma.edu

Hillary M. Sackett

5253

W-411O

hsackett@westfield.ma.edu

Supriya Sarnikar

5434

W-411M

ssarnikar@westfield.ma.edu

James Schlaffer

8606

W-413G

jschlaffer@westfield.ma.edu

Kathryn Sherman

8474

W-411D

ksherman@westfield.ma.edu

John R. Wagner

5697

W-409A

jwagner@westfield.ma.edu

Department Chairperson
Michelle W. Maggio

8475

W-414A

econmgmtchair@westfield.ma.edu

Department of Economics Coordinator
John R. Wagner

5697

W-409A

jwagner@westfield.ma.edu

Department Administrative Assistant/Department Office
Carmen L. Marquez

5590

W-414
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cmarquez@westfield.ma.edu

General Curriculum Requirements
Prior to reviewing the recommended course schedules for the various majors and concentrations taught in the
Department of Economics and Management, the student should first realize that there are curriculum requirements from
three component areas:
The “Common Core”’
This is the “liberal arts” portion of the educational requirements. The Common Core is a universal requirement at the
university; it must be completed by all students regardless of major.
The Major
I. Students seeking the Bachelor of Arts in Economics must complete:
A. Economics Core:
1. 15 credits in Economics
2. 6 credits in Math
B. Economics electives
1. 15 credits
II. Business majors must complete a minimum of 30 credits in the major at Westfield State University in order to
graduate.
A. Business Core
1. 39 specified credits in Business
2. Non Business Required courses
a) 18 specified credits in Economics, Mathematics and English (those courses also in the Common Core
are marked with an asterisk “*”.)
B. One Concentration
1. 18 credits in one of the following functional areas.
2. all advanced (300 level) courses
3. Concentrations are available in:
a) Accounting
b) Aviation
c) Finance
d) Management
e) Marketing

Page | 6

Advising
Faculty advisement is the key ingredient in proper course selection and successful completion of all degree requirements.
It is up to the student to meet with their advisor regularly. Students are encouraged to see their advisors over the course
of the academic year, not only at registration time. We can advise you more effectively if we know you better.
Faculty Advisors-Freshmen
All students will be assigned an advisor during their first semester at Westfield State University. A listing of all department
majors and their faculty advisor is posted on the bulletin board outside the department office (Wilson Hall 414). Your
advisor is also listed on your degree evaluation in MyWestfield.
Faculty Advisors-Transfer Students
Transfer students who are Business Management or Economics majors are advised by the Department Chairperson
during orientation only. Each student will be assigned an advisor for their academic years at Westfield State University.
A listing of all department majors and their faculty advisor is posted on the bulletin board outside the department office
(Wilson Hall 414). Your advisor is also listed on your degree evaluation in MyWestfield.

Notification of Advising Procedures
All students will receive, by e-mail, detailed information regarding advising procedures for the department. Students
should expect this information in late September for the spring registration period, and late February for the fall
registration period. Read this information carefully and make note of the deadlines. It is critically important that all
students make and keep their appointments with their faculty advisor.
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The Bachelor of Arts in Economics
Overview
The program in economics is designed to develop an understanding of economic relationships in contemporary life in
order to equip a student to analyze economic issues of social and economic policy. This includes a systematic introduction
to the basic theoretical and empirical techniques of economics. The program seeks to accommodate a broad range of
student interests, including preparation for careers in business or government, and graduate school in economics,
business, law, or public administration. The goal of the major is to nurture a critical understanding of economics and its
connection to other disciplines and to enhance a student’s grasp of issues and problems of a complex society.
Since the department has limited resources, only those students who have demonstrated a basic level of ability and
interest in economics are accepted into the major.
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Requirements for Economics Major
The Economics major is primarily designed to build a framework by which a student can learn to analyze economic
issues in contemporary society. As a broadly-based social science, the program in Economics will consider various
societal concerns such as unemployment, inflation, the environment, income distribution, poverty, global trade and
competitiveness. The student receives a systematic introduction to the basic theoretical and empirical techniques of
economics, and has a range of upper level electives which provide deeper appreciation of various economic topics. A
major in Economics is suited to accommodate a broad range of student interests, including preparation for careers in
business or government, and graduate school in economics, business, law, or public administration.

Required Courses: 15 credits in Economics 6- Credits in Mathematics
ECON101
ECON102
ECON201
ECON202
ECON204
MATH108
MATH115

Principles of Macroeconomics
Principles of Microeconomics
Microeconomic Theory
Macroeconomic Theory
Introduction to Mathematical Economics
Elementary Statistics
Mathematics for Business and Social Sciences (or MATH127 Calculus for the Social Sciences)

Electives in Economics - 15 credits*
ECON300
ECON301
ECON302
ECON303
ECON304
ECON305
ECON306
ECON307
ECON312
ECON314
ECON315
ECON316
ECON318
ECON319
ECON320
ECON321
ECON322
ECON350
ECON398
ECON399
MGMT338

Money and Banking (FINC320)
Economics and Law
Economic History of the United States
Economics of Development
Urban Economics
Introduction to Econometric Methods (FINC305)
Managerial Economics (can count as a 300 Management and Marketing elective) (FINC306)
Economics of Gender, Race, and Ethnicity
Labor Economics (can count as a 300 Management elective)
Industrial Organization (can count as a 300 Management and Marketing elective)
Public Finance (can count as a 300 level Finance elective)
Economic History of Europe
International Economics
Development of Economic Thought
Environmental Economics
Natural Resource Economics
Economics of Sports
Special Topics
Senior Research Seminar
Independent Study (3-6 credits)
International Business

*Unless otherwise noted, electives are offered every other year.
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Current Economics Courses

Number
ECON0101
ECON0102
ECON0201
ECON0202
ECON0204
ECON0300/FINC320
ECON0301
ECON0302
ECON0303
ECON0304
ECON0305/FINC0305
ECON0306/FINC0306
ECON0307
ECON0312
ECON0314
ECON0315
ECON0316
ECON0318
ECON0319
ECON0320
ECON0321
ECON0322
ECON0350

ECON0351
ECON0398
ECON0399

Course Title
Principles of Macroeconomics
Principles of Microeconomics
Microeconomic Theory
Macroeconomic Theory
Introduction to Mathematical Economics
Money and Banking
Economics and Law
Economic History of the United States
Economics of Development
Urban Economics
Introduction to Econometric Methods
Managerial Economics
Economics of Gender, Race, and Ethnicity
Labor Economics
Industrial Organization
Public Finance
Economic History of Europe
International Economics
Development of Economic Thought
Environmental Economics
Natural Resource Economics
Economics of Sports

Current Economics Issues
Special Topics
Senior Research Seminar
Independent Study (3-6 credits)

* Or Permission of Instructor
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Prerequisite

ECON0102
ECON0101
ECON0101/0102, Algebra
ECON0101
ECON0102
ECON0101/0102
ECON0101/ECON0102
ECON0102
ECON0101/0102/MATH0108
ECON0102
ECON0102
ECON0102
ECON0102
ECON0101/0102
ECON0101/ECON0102
ECON0101/0102
ECON0101/0102
ECON0102
ECON0102
ECON0102
*ECON0101/0102
ECON0101/0102
SENIORS ONLY
*

Economics Minor
The programs in Economics are designed to develop an understanding of economic relationships in contemporary life
in order to equip a student to analyze economic issues of social and economic policy. This includes a systematic
introduction to the basic theoretical and empirical techniques of economics. The program seeks to accommodate a
broad range of student interests including preparation for careers in business or government, and graduate school in
economics, business, law, or public administration.

Required Courses in Economics - 6 Credits
ECON0101
ECON0102

Principles of Macroeconomics
Principles of Microeconomics

Electives in Economics - 12 Credits
ECON0201
ECON0202
ECON0204
ECON0300/FINC0320
ECON0301
ECON0302
ECON0303
ECON0304
ECON0305/FINC0305
ECON0306/FINC0306
ECON0307
ECON0312
ECON0314
ECON0315
ECON0316
ECON0318
ECON0319
ECON0320
ECON0321
ECON0322
ECON0350

ECON0351
ECON0398
MGMT0338
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Microeconomic Theory
Macroeconomic Theory
Introduction to Mathematical Economics
Money and Banking
Economics and Law
Economic History of United States
Economics of Development
Urban Economics
Introduction to Econometric Methods
Managerial Economics
Economics of Gender, Race, and Ethnicity
Labor Economics
Industrial Organization
Public Finance
Economic History of Europe
International Economics
Development and economic Thought
Environmental Economics
Natural Resource Economics
Economics of Sports
Current Economics Issues
Special Topics
Senior Research Seminar
International Business

Economics Major with a Finance Minor

18 Semester Hour Credits Total

The Economics major with a Finance Concentration is a program designed to develop an understanding of theoretical
and empirical techniques of economics combined with a comprehension of financial markets and decision making within
a business enterprise. The goal of the program is to provide students with an appropriate course of study for entry into
the professional job marked.

Required Finance Concentration- 12 Credits
FINC0207*
ECON0300/FINC0320
FINC0312
FINC0318

Financial Management (required)
Money and Banking (required)
Investments: Security Analysis (required)
Advanced Managerial Finance

Elective courses - 6 credits (select two)
ECON0305/FINC0305
ECON0315
FINC0319
FINC0326

*This course has pre-requisites
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Introduction to Econometrics
Public Finance
Investments: Portfolio Management
Insurance and Risk Management

Double Major: Economics and Political Science
By selecting appropriate core courses and substituting two Political Science courses for two upper-level Economics
courses, a Political Science major may add a second major in Economics by completing 18 credits of additional
upper-level course work in Economics.

Required Core Courses - 12 credits
ECON101
ECON102
MATH108
MATH115

Principles of Macroeconomics
Principles of Microeconomics
Elementary Statistics
Mathematics for Business and Social Sciences

Required Economics Courses - 9 Credits
ECON201
ECON202
ECON204

Microeconomic Theory
Macroeconomic Theory
Introduction to Mathematical Economics

Economics Electives Courses - 9 Credits

Please refer to the list of courses under “Electives in Economics” under the “Requirements for Economics Major”
Political Science Electives Courses - 6 Credits
Students majoring in Political Science may substitute two courses from the following list for two 300-level economics
electives:
POLS 0204

Introduction to Public Administration

POLS 0205

Metropolitan Politics

POLS 0206

Political Analysis

POLS 0208

Constitutional Law

POLS 0209

International Relations

POLS 0211

Comparative Foreign Policy

POLS 0224

Politics of Developing Countries

POLS 0302

Modern Political Thought

POLS 0318

Public Management Skills

POLS 0320

The Politics of Budget Making
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Double Major: Mathematics and Economics
By selecting appropriate core courses and substituting two Mathematics courses for two upper-level Economics
courses, a Mathematics major may add a second major in Economics by completing 15 credits of additional upper-level
course work in Economics.

Required Core Courses: 6 credits
ECON 0101
ECON 0102

Principles of Macroeconomics
Principles of Microeconomics

(3)
(3)

Required Economics Courses - 6 Credits
ECON 0201
ECON 0202

Microeconomic Theory
Macroeconomic Theory

(3)
(3)

Economics Electives Courses - 9 Credits

Please refer to the list of course above under “Electives in Economics” under the “Requirements for Economics
Major”.
Mathematics Electives Courses – 6 credits
Students majoring in Mathematics may substitute two courses from the following list for two 300-level economics
electives.
MATH 0333 Applied Statistics

(3)

MATH 0334 Operations Research and Modeling

(3)

MATH 0340 Mathematical Statistics I

(3)

MATH 0341 Mathematical Statistics II

(3)

MATH 0342 Actuarial Problem Solving

(3)
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Economics Academic Status Summary Sheet
COMMON CORE
(49 CREDITS)

1. HUMANITIES SEC.

(12 hours required, 6 hours from each area)

ECONOMICS CORE (9)
□ ECON0201 Microeconomic Theory
□ ECON0202 Macroeconomic Theory
□ ECON0204 Introduction to Math Econ
ECONOMICS ELECTIVES (15)

a) ENGLISH (6hrs)
□ ENGL0101 ENG. COMP.I
□ ENGL0102 ENG. COMP.II

_________________________

b) LIT. /PHIL. ANLY. (6hrs)

_________________________
_________________________
_________________________

2. APPREC. OF THE ARTS (6hrs)

_________________________
GENERAL ELECTIVES (47)
__________________________

3. SOCIAL SCIENCE SECTION

__________________________

12hrs, (3 must be from US Hist & Govt. area)

__________________________

a) □ US HIST & GOVT. (3cr)
b) SOCIAL UNDERSTANDING (9cr)
□ ECON0101 PRIN OF MACRO
□ ECON0102 PRIN OF MICRO

_________
_______
_________

**
4. MATH/APPLIED ANALY. RSN. (6cr)
□ MATH0108 ELEM STATS
□ MATH0115 MATH for BUS
5. SCIENCE SECTION

(7hrs required, 4 from the science with lab area)

___________________________
___________________________

6. DIVERSITY SECTION
(6hrs required, 3hrs from each area)
a) GLOBAL:

__________________________

b) UNITED STATES:
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___________________________
___________________________
___________________________
___________________________

The Bachelor of Science in Business Management
Overview
The Business major provides an analytical framework for applied decision making in the business world, plus today's job
marked. Coursework includes consideration of moral and cultural constraints and issues regarding diversity. The
program addresses international issues in an integrative approach throughout the curriculum. Each course, where
appropriate, considers the effect of global, cultural, and ethical issues on the particular problem under consideration.
Coursework also presents students with a broad perspective of managerial decision making, integrating various fields of
business such as marketing, finance, accounting, and management. This integrative approach is solidified in the
program’s final capstone courses: Business Strategy and Policy, and International Business.
Admission to Major
Admission to the Business major is competitive. Students are expected to have developed competencies in
Economics, Accounting, Math and Statistics, Oral and Written Communications, and Computer Software
Applications. These courses should be completed by the end of the students' second year of study. Upon successful
completion of the necessary pre-requisites, Business majors select a concentration and begin course work specifically
focused on their area(s) of interest.

Concentrations
There are five primary areas of concentration within Business: Accounting, Aviation, Finance, Management, and
Marketing. Students need only satisfy one of these area's requirements.

Minimum Number of Semester Hours in Non-Business Courses
At least sixty (60) NON-BUSM semester credit hours are needed for graduation. This includes all core courses and
general education requirements. Economics courses are not considered business courses. The purpose of this
requirement is to ensure that we adequately expose students to a broad range of fields and encourage the development
of interdisciplinary programs.
To quickly figure out whether you meet this requirement, count the number of three-credit courses you have taken that
are prefixed by anything other than Business Courses (i.e., ECON, ART, ENGL, MATH, etc.) and multiply this number
by three. If the result is at least 60 (you have taken twenty, three-credit courses), then you are all set. If you have at least
60 credit hours outside Business and you still have courses to take, the remaining courses may all be Business courses.
If you are below 60 credit hours, you need to take additional NON-BUSM courses to meet this requirement.
Be careful if some courses are not 3 credits, or if they are transfer courses. See your advisor to make sure you are

meeting this requirement.
General Electives

General electives are any other courses offered in the University (or transferred from another College or University).
You may use these courses to construct a curriculum that caters to your interests. These courses are often used to
develop a minor area of study. You must successfully complete a minimum of 120 credit hours to graduate.
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Bachelor of Science in Business Management
Academic Status Summary Sheet
COMMON CORE
(49 CREDITS)

1. HUMANITIES SEC.

REQ. BUSINESS COURSES

a) ENGLISH (6hrs)

BUSINESS CORE (39)

□ ENGL0101 ENG. COMP.I
□ ENGL0102 ENG. COMP.II

FRESHMAN
□ MGMT0107 Software Applications in Mgmt.

(12 hours required, 6 hours from each area)

(57 CREDITS)

OTHER

(14 CREDITS)

Non BUSM Courses (6)

□ ENGL0103 Speech
SOPHOMORE
□ ENGL0392 Bus/Tech
□ ACCT0104 Prin. of Acct. I
□ ACCT0105 Prin. of Acct. II
□ MGMT0241 Business Law
OR
□ AVIA0243 Aviation Law (Aviation Concentration Only)
□ MRKT0231 Marketing Management
□ MGMT0250 Quant. App. /Bus.
ELECTIVES (8)

b) LIT. /PHIL. ANLY. (6hrs)

2. APPREC. OF THE ARTS (6hrs)

JUNIOR
□ FINC0207 Financial Management
□ MGMT0220 Prod. /Oper. Mgmt.
□ MGMT0221 Business Management
□ MGMT0308 Org. Dev. & Behav.
_____________
□ MGMT0321 Management Info. Systems OR
□ ACCT0345 Acct. Information Systems (Accounting Concentration Only)

___________________________
3. SOCIAL SCIENCE SECTION
12hrs, (3hrs must be from US Hist & Govt. area)

a) □ US HIST & GOVT. (3cr)
______________________

b) SOCIAL UNDERSTANDING (9cr)

SENIOR
□ MGMT0325 Bus Policy & Strategy
□ MGMT0338 International Business

□ ECON0101 PRIN OF MACRO
□ ECON0102 PRIN OF MICRO

_

**
4. MATH/APPLIED ANALY. RSN. (6cr)

CONCENTRATION
REQUIREMENTS (18)

__________________________

□ MATH0108 ELEM STATS
□ MATH0115 MATH for BUS
5. SCIENCE SECTION
(7hrs required, 4hrs from the lab science area)

__________________________

__________________________

*All transfer students must take and complete 10 Business
courses at Westfield State University

6. DIVERSITY SECTION
(6hrs required, 3hrs from each area)
a) GLOBAL: □ MGMT 0338 INTERNATIONAL BUS.
b) UNITED STATES:
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Business Management Major Course Requirements
Business Core (39) Credits
ACCT0104
ACCT0105
MGMT0107
FINC0207
MGMT0220
MGMT0221
MRKT0231
MGMT0241
AVIA0243
MGMT0250
MGMT0308
MGMT0321
ACCT0345
MGMT0325
MGMT0338

Principles of Accounting I
Principles of Accounting II
Software Applications in Management
Financial Management
Production/Operations Management
Business Management
Marketing Management
Business Law OR
Aviation Law (Aviation Concentration Only)
Quantitative Approach to Business Decisions
Organization Development and Behavior
Management Information Systems (M.I.S) OR
Accounting Information Systems (A.I.S.) (Accounting concentration)
Business Policy and Strategy (Senior only)
International Business

Required, Non-Business Courses (18) Credits
ECON0101
ECON0102
ENGL0103
ENGL0392
MATH0108
MATH0115

Principles of Macroeconomics
Principles of Microeconomics
Speech
Business and Technical Writing
Statistics
Math for Business & Social Science*

*MATH0105 and MATH0106: Calculus I and II will also satisfy this requirement.

Business Concentrations (18) Credits Each
Accounting
ACCT0310
ACCT0311
ACCT0315
ACCT0316
ACCT0317
ACCT0318

Finance
Federal Income Taxation
Auditing
Financial Reporting I
Financial Reporting II
Cost Accounting
Financial Reporting III

FINC0305/ECON0305
FINC0312
FINC0318
FINC0319
FINC0320/ ECON0300
300 Level

Marketing
MRKT0306
MRKT0307
MRKT0309
MRKT0328
MRKT0337
300 Level

Econometrics
Investments: Security Analysis
Adv. Managerial Finance
Investments: Portfolio Management
Money & Banking
Finance Elective

Management
Logistics
Marketing Research Techniques
Sales & Sales Management
Principles of Advertising
Consumer Behavior
Marketing Elective

MGMT0301
MGMT0314
MGMT0342
MGMT0344
MGMT0346
300 Level

Labor Relations
Human Resource Management
Entrepreneurship
Project Management
Leadership
Management Elective

Aviation Management (Non-Flight Portion)
(Pending Approval)
AVIA0135
AVIA02xx
AVIA0261
MGMT0314
MGMT0344
300 Level
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Aviation History & Dev.
Aviation Safety
Aviation Management
Human Resource Management
Project Management
Aviation Elective

Accounting Concentration
Prerequisites are listed in parenthesis underneath the course

Freshman
Fall Semester
ENGL 0101 English Comp I
MATH 0115 Math for Bus/Soc. Sci*
ECON 0101 Macroeconomics*
CC
CC

Spring Semester
ENGL 0102 English Comp II
MGMT 0107 Software App. in Mgmt*
ECON 0102 Microeconomics*
MATH 0108 Statistics*
CC

Courses marked with an * may be taken any time during freshman year, but must be completed prior to sophomore year

Sophomore
Fall Semester
ACCT 0104 Accounting I

Spring Semester
ACCT 0105 Accounting II

(MGMT 0107)

(ACCT 0104)

MGMT 0241 Business Law*
ENGL 0103 Speech*

MRKT 0231 Marketing Management*
MGMT 0250 Quantitative Appr.*
(MGMT 0107, MATH 0108, MATH 0115)

CC
CC

ENGL 0392 Business & Tech. Writing*
CC

Courses marked with an * may be taken in either semester, but all must be completed prior to the third year.

Junior
Fall Semester
FINC 0207 Financial Management*

Spring Semester
MGMT 0221 Business Management*

(ACCT 0105)

(MGMT 0107) Junior or Senior Status

MGMT 0220 Productions/Op. Mgmt*

ACCT 0316 Financial Reporting II ‐ Spring only

(MGMT 0107, ACCT 0104, MGMT 0250)

(ACCT 0315)

ACCT 0315 Financial Reporting I ‐ Fall only

ACCT 0317 Cost Accounting ‐ Spring only

(ACCT 0105)

(ACCT 0105)

ACCT 0345 Accounting Info. System ‐ Fall only

CC

(ACCT 0105)

CC

GE

Courses marked with an * may be taken in either semester, but all must be completed before the fourth year.

Senior
Fall Semester
ACCT 0310 Federal Income Taxation ‐ Fall only

Spring Semester
ACCT 0311 Auditing ‐ Spring only

(ACCT 0105)

(ACCT 0105)

MGMT 0308 Organ. Dev. & Behavior

MGMT 0325 Business Policy & Strategy (Senior Status)

(MGMT 0221)

(FINC0207, MGMT0221, MRKT0231, MGMT0241)

MGMT 0338 International Business

ACCT 0318 Financial Reporting III ‐ Spring only

(MRKT 0231, MGMT 0221)

(ACCT 0316)

CC
GE

GE
GE

Note:




Students are advised to develop a coherent plan for using general electives to further their educational goals, with the counsel of their advisors.
Students ARE NOT ALLOWED to take Junior/Senior business courses until they have reached respective status.

CC = University Common Core
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GE=General Elective

Aviation Management Concentration
(PENDING APPROVAL)
Freshman
Fall Semester

Spring Semester

ENGL0101 English Comp. I
MATH0115 Math for Bus./Soc. Sci.*
ECON0101 Macroeconomics*
AVIA0135 Aviation History & Development
CC

ENGL0102 English Comp. II
ECON0102 Microeconomics*
MATH0108 Statistics*
MGMT0107 Software App. in Management*
CC

Courses marked with an * may be taken at any time during freshman year, but must be completed prior to sophomore year.

Sophomore
Fall Semester

Spring Semester

ACCT0104 Accounting I (MGMT0107)
AVIA0243 Aviation Law
ENGL0103 Speech*
CC

ACCT0105 Accounting II (ACCT0104)
ENGL0392 Business & Technical Writing*
AVIA0261 Aviation Management
MGMT0250 Quantitative Approaches to Bus Dec*
(MGMT 0107, MATH 0108, MATH 0115)

CC

CC

Courses marked with an * may be taken in either semester, but all must be completed prior to the third year.

Junior
Fall Semester

Spring Semester

FINC0207 Financial Management* (ACCT0105)
MGMT0220 Productions/Operation Management*
(MGMT 0107, ACCT 0104, MGMT 0250)

AVIA02xx Aviation Safety
MGMT0308 Org. Development & Behavior
(MGMT0221)
MGMT 0314 Human Resource Management

MGMT0221 Business Management*
(MGMT 0107) Junior or Senior Status
(AVIA 0243)
MGMT0321Management Inf. System* (MGMT0107) CC
MRKT0231 Marketing Management*
GE

Courses marked with an * may be taken in either semester, but all must be completed before the fourth year.

Senior
Fall Semester

Spring Semester

MGMT0338 International Business

MGMT 0325 Business Policy & Strategy (Senior Status)

(MRKT 0231, MGMT 0221)

(FINC0207, MGMT0221, MRKT0231, MGMT0241)

MGMT 0344 Project Management ‐ Spring Only

AVIA300 Level Elective-(Approved Elective)

(MGMT 0220)

CC
CC
GE
Note:




Students are advised to develop a coherent plan for using general electives to further their educational goals, with the counsel of their advisors.
Students ARE NOT ALLOWED to take Junior/Senior business courses until they have reached respective status.

CC = University Common Core
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GE
GE

GE=General Elective

Finance Concentration
Prerequisites are listed in parenthesis underneath the course

Freshman
Fall Semester
ENGL 0101 English Comp I
MATH 0115 Math for Bus/Soc. Sci*
ECON 0101 Macroeconomics*
CC
CC

Spring Semester
ENGL 0102 English Comp II
MGMT 0107 Software App. in Mgmt*
ECON 0102 Microeconomics*
MATH 0108 Statistics*
CC

Courses marked with an * may be taken any time during freshman year, but must be completed prior to sophomore year

Sophomore
Fall Semester
ACCT 0104 Accounting I

Spring Semester
ACCT 0105 Accounting II

(MGMT 0107)

(ACCT 0104)

MGMT 0241 Business Law*
ENGL 0103 Speech*

MRKT 0231 Marketing Management*
MGMT 0250 Quantitative Appr.*
(MGMT 0107, MATH 0108, MATH 0115)

CC
CC

ENGL 0392 Business & Tech. Writing*
CC

Courses marked with an * may be taken in either semester, but all must be completed prior to the third year.

Junior
Fall Semester
FINC 0207 Financial Management*

Spring Semester
MGMT 0221 Business Management*

(ACCT 0105)

(MGMT 0107) Junior or Senior Status

MGMT 0220 Productions/Op. Mgmt*

FINC 0318 Adv. Financial Management ‐ Spring only

(MGMT 0107, ACCT 0104, MGMT 0250)

(FINC 0207)

ECON/FINC 0305 Econometrics ‐ Fall only

ECON 0300/FINC 0320 Money & Banking ‐ Spring only

(ECON 0101, ECON 0102, MATH 0108 or MATH 0340)

(ECON 0101)

CC

MGMT 0321 Management Information Systems
(MGMT 0107)

CC

GE

Courses marked with an * may be taken in either semester, but all must be completed before the fourth year.

Senior
Fall Semester
FINC 0312 Investments: Security Analysis ‐ Fall only

Spring Semester
FINC 0319 Investments: Portfolio Mgmt ‐ Spring only

(FINC 0207)

(FINC 0207)

MGMT 0308 Organ. Dev. & Behavior

MGMT 0325 Business Policy & Strategy (Senior Status)
(FINC0207, MGMT0221, MRKT0231, MGMT0241)
300‐level Finance Elective

(MGMT 0221)

MGMT 0338 International Business
(MRKT 0231, MGMT 0221)

CC
GE
Note:

GE
GE



Students are advised to develop a coherent plan for using general electives to further their educational goals, with the counsel of their
advisors.
Students ARE NOT ALLOWED to take Junior/Senior business courses until they have reached respective status.

CC = University Common Core
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GE=General Elective

ATTENTION FINANCE CONCENTRATIONS…
THINKING OF ADDING ECONOMICS AS A DOUBLE MAJOR…FOLLOW THE SEQUENCE BELOW.

Required Courses: 15 credits in Economics, 6-Semester Hour Credits in Mathematics
**ECON0101
**ECON0102
ECON0201
ECON0202
ECON0204
**MATH0108
**MATH0115

Principles of Macroeconomics
Principles of Microeconomics
Microeconomics Theory
Macroeconomic Theory
Introduction to Mathematical Economics
Elementary Statistics
Mathematics for Business and Social Sciences

Electives in Economics: 15 credits
**ECON0300
ECON0301
ECON0302
ECON0303
ECON0304
**ECON0305
ECON0306
ECON0307
ECON0312
ECON0314
***ECON0315
ECON0316
ECON0318
ECON0319
ECON0320
ECON0321
ECON0322
ECON0350
ECON0398
ECON0399
**FINC0319
**MGMT0338

Money and Banking (FINC0320)
Economics and Law
Economic History of the United States
Economics of Development
Urban Economics
Introduction to Econometric Methods (FINC0305)
Managerial Economics (FINC0306)
Economics of Gender, Race, and Ethnicity
Labor Economics
Industrial Organization
Public Finance
Economic History of Europe
International Economics
Development of Economic Thought
Environmental Economics
Natural Resource Economics
The Economics of Sports
Special Topics
Senior Research Seminar
Independent Study (3-6 credits)
Investments: Portfolio Analysis
International Business

As a Finance Concentration, you only need:
ECON0201
ECON0202
ECON0204

Microeconomic Theory
Macroeconomic Theory
Intro to Mathematical Economics

PLUS- 1 additional elective, which could include:
ECON0315

Public Finance

**Required for Finance Concentrations
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***Can Count as Electives for the Finance Concentration

Management Concentration
Prerequisites are listed in parenthesis underneath the course

Freshman
Fall Semester
ENGL 0101 English Comp I
MATH 0115 Math for Bus/Soc. Sci*
ECON 0101 Macroeconomics*
CC
CC

Spring Semester
ENGL 0102 English Comp II
MGMT 0107 Software App. in Mgmt*
ECON 0102 Microeconomics*
MATH 0108 Statistics*
CC

Courses marked with an * may be taken any time during freshman year, but must be completed prior to sophomore year

Sophomore
Fall Semester
ACCT 0104 Accounting I

Spring Semester
ACCT 0105 Accounting II

(MGMT 0107)

(ACCT 0104)

MGMT 0241 Business Law*
ENGL 0103 Speech*

MRKT 0231 Marketing Management*
MGMT 0250 Quantitative Appr.*
(MGMT 0107, MATH 0108, MATH 0115)

CC
CC

ENGL 0392 Business & Tech. Writing*
CC

Courses marked with an * may be taken in either semester, but all must be completed prior to the third year.

Junior
Fall Semester
FINC 0207 Financial Management*

Spring Semester
MGMT 0221 Business Management*

(ACCT 0105)

(MGMT 0107) Junior or Senior Status

MGMT 0220 Productions/Op. Mgmt*

MGMT 0321 Management Information Systems

(MGMT 0107, ACCT 0104, MGMT 0250)

(MGMT 0107)

MGMT 0301 Labor Relations ‐ Fall only

MGMT 0344 Project Management ‐ Spring Only

(MGMT 0241)

(MGMT 0220)

MGMT 0314 Human Resource Management

CC

(MGMT 0241)

CC

GE

Courses marked with an * may be taken in either semester, but all must be completed before the fourth year.

Senior
Fall Semester
MGMT 0308 Organ. Dev. & Behavior

Spring Semester
MGMT 0338 International Business

(MGMT 0221)

(MRKT 0231, MGMT 0221)

MGMT 0342 Entrepreneurship

MGMT 0325 Business Policy & Strategy (Senior Status)
(FINC0207, MGMT0221, MRKT0231, MGMT0241)
300‐level Management Elective

(FINC 0207, MRKT 0231)

MGMT 0346 Leadership
(MGMT 0221)

CC
GE
Note:

GE
GE



Students are advised to develop a coherent plan for using general electives to further their educational goals, with the
counsel of their advisors.
Students ARE NOT ALLOWED to take Junior/Senior business courses until they have reached respective status.

CC = University Common Core
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GE=General Elective

Marketing Concentration
Prerequisites are listed in parenthesis underneath the course

Freshman
Fall Semester
ENGL 0101 English Comp I
MATH 0115 Math for Bus/Soc. Sci*
ECON 0101 Macroeconomics*
CC
CC

Spring Semester
ENGL 0102 English Comp II
MGMT 0107 Software App. in Mgmt*
ECON 0102 Microeconomics*
MATH 0108 Statistics*
CC

Courses marked with an * may be taken any time during freshman year, but must be completed prior to sophomore year

Sophomore
Fall Semester
ACCT 0104 Accounting I

Spring Semester
ACCT 0105 Accounting II

(MGMT 0107)

(ACCT 0104)

MGMT 0241 Business Law*
ENGL 0103 Speech*

MRKT 0231 Marketing Management*
MGMT 0250 Quantitative Appr.*
(MGMT 0107, MATH 0108, MATH 0115)

CC
CC

ENGL 0392 Business & Tech. Writing*
CC

Courses marked with an * may be taken in either semester, but all must be completed prior to the third year.

Junior
Fall Semester
FINC 0207 Financial Management*

Spring Semester
MGMT 0221 Business Management*

(ACCT 0105)

(MGMT 0107) Junior or Senior Status

MGMT 0220 Productions/Op. Mgmt*

MRKT 0309 Sales & Sales Management ‐ Spring only

(MGMT 0107, ACCT 0104, MGMT 0250)

(MRKT 0231)

MRKT 0307 Marketing Research Techn. ‐ Fall only

MARKT 0306 Logistics ‐ Spring only

(MRKT 0231)

(MRKT 0231)

CC

MGMT 0321 Management Information Systems
(MGMT 0107)

CC

GE

Courses marked with an * may be taken in either semester, but all must be completed before the fourth year.

Senior
Fall Semester
MRKT 0328 Principles of Advertising
MRKT 0337 Consumer Behavior

Spring Semester
MGMT 0325 Business Policy & Strategy (Senior Status)
(FINC0207, MGMT0221, MRKT0231, MGMT0241)
MGMT 0308 Organizational Dev. & Behavior

(MRKT 0231)

(MGMT 0221)

MGMT 0338 International Business

300‐level Marketing Elective

(MRKT 0231)

(MRKT 0231, MGMT 0221)

CC
GE
Note:

GE
GE



Students are advised to develop a coherent plan for using general electives to further their educational goals, with the
counsel of their advisors.
Students ARE NOT ALLOWED to take Junior/Senior business courses until they have reached respective status.

CC = University Common Core
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GE=General Elective

300 Level Electives in Concentration Areas
®= Required course in concentration area.

X= 300 Level electives in concentration

Course Name

Course #

Federal Income Taxation

ACCT0310

®

X

X

Auditing

ACCT0311

®

X

X

Financial Reporting I

ACCT0315

®

X

Financial Reporting II

ACCT0316

®

X

Cost Accounting

ACCT0317

®

X

Financial Reporting III

ACCT0318

®

X

Corporate Taxation

ACCT0322

Special Topics in Accounting

ACCT0350

Special Topics in Aviation Management

AVIA0350

X

Aviation Internship

AVIA0397

®

Money and Banking

ECON0300/FINC0320

Economics and Law

ECON0301

Economics History of the United State

ECON0302

Economics of Development

ECON0303

Urban Economics

ECON0304

Introduction to Econometric

ECON0305/FINC0305

Managerial Economics

ECON0306/FINC0306

Economics, Gender, Race & Ethnicity

ECON0307

Labor Economics

ECON0312

Industrial Organization

ECON0314

Public Finance

ECON0315

Economic History of Europe

ECON0316

International Economics

ECON0318

Development of Economic Thought

ECON0319

Environmental Economics

ECON0320

Natural Resource Economics

ECON0321

The Economics of Sport

ECON0322

Current Economic Issues

ECON0350

Special Topics in Economics

ECON0351

Senior Research Seminar

ECON0398

Intro to Econometrics

FINC0305/ECON0305

Managerial Economics

FINC0306/ECON0306

Investments: Security Analysis

FINC0312

®

X

Adv. Managerial Finance

FINC0318

®

X

Investments: Portfolio Management

FINC0319

®

X

Money & Banking

FINC0320/ECON0300

®

X

Insurance Risk Management

FINC0326

X

X

X

Special Topics in Finance

FINC0350

Labor Relations

MGMT0301

®

X

Small Business Management

MGMT0302

X

X

X

Collective Bargaining

MGMT0313

X

X

X

Human Resource Management

MGMT0314

®

X
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Accounting Finance

Management

X

Marketing

Aviation

X

X

®

X

®

X

X

X

X

X
X

X

X

X

X

X

X

®

X

Course Name

Course #

Small Business Institute

MGMT0327

Seminar in Non-Profit Management

MGMT0339

Entrepreneurship
Project Management
Leadership

MGMT0346

Special Topics:

MGMT0350

X

X

X

E-Business

MGMT0355

X

X

X

Business Internship*

MGMT0398

X

X

X

Independent Study**

MGMT0399

X

X

X

Logistics

MRKT0306

X

®

Mktg. Research Techniques

MRKT0307

X

®

Sales & Sales Management

MRKT0309

X

®

Principles of Advertising

MRKT0328

X

®

Fundamentals of Retailing

MRKT0336

X

X

Consumer Behavior

MRKT0337

X

®

Special Topics

MRKT0350

Resort Management

MRKT0353

X

X
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Accounting Finance

Management

Marketing

X

X

X

MGMT0342

X

®

X

MGMT0344

X

®

Aviation

®

X

X

Current Business Courses and Prerequisites
Prefix

Number Title

Prerequisite

ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
AVIA
AVIA
AVIA
AVIA
ECON/FINC
ECON/FINC
FINC
FINC
FINC
FINC
FINC
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT

0104
0105
0310
0311
0315
0316
0317
0318
0345
0135
0243
0261
0397
0305
0320
0102
0207
0312
0318
0319
0101
0107
0220
0221
0241
0250
0301
0302
0308
0313
0314
0321
0325
0338
0342
0344
0346

MGMT 0107
ACCT0104
ACCT0105
ACCT0105
ACCT0105
ACCT0315
ACCT0105
ACCT0316 or Permission of Instructor
ACCT0105
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Principles of Accounting I
Principles of Accounting II
Federal Income Taxation
Auditing
Financial Reporting I
Financial Reporting II
Cost Accounting
Financial Reporting III
Accounting Information Systems
Aviation History and Development
Aviation Law
Aviation Management
Aviation Internship
Introduction to Econometrics
Money and Banking
Personal Finance Planning
Financial Management
Investments: Security Analysis
Advanced Managerial Finc.
Investment: Portfolio Management
Introduction to Business
Software Applications in Management
Production/Operations Management
Business Management
Business Law
Quantitative Appro.to Business Decisions
Labor Relations
Small Business Management
Organizational Development and Behavior
Collective Bargaining
Human Resource Management
Management Information Systems
Business Policy and Strategy
International Business
Entrepreneurship
Project Management
Leadership

Aviation Concentration Only
Aviation Concentration Only
Permission of Aviation Coordinator and Dept. Chairperson
ECON0101, ECON0102 (MATH0108 or MATH0340)
ECON0101
ACCT0105
FINC0207
FINC0207
FINC0207
Freshman Only
MGMT0107, ACCT104, & MGMT0250
MGMT0107
MGMT0107, MATH0108 & MATH0115
MGMT0241
MRKT0231 & MGMT0241
MGMT0221
MGMT0241
MGMT0241
MGMT0107
FINC0207, MGMT0221, MRKT0231, MGMT0241 & Senior Status
MRKT0231, MGMT0221
FINC0207 & MRKT0231
MGMT0220
MGMT0221

Current Business Courses and Prerequisites…Continued
Prefix
MGMT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
ACCT,
ECON, FINC,
MGMT &
MRKT
ACCT, AVIA,
ECON, FINC,
MGMT &
MRKT
ACCT, AVIA,
ECON, FINC,
MGMT &
MRKT
ACCT, AVIA,
ECON, FINC,
MGMT &
MRKT

Number
0351
0398
0231
0306
0307
0309
0328
0336
0337
0353
0354

Title
Teaching Methods: Business
Business Internship
Marketing Management
Logistics
Marketing Research Techniques
Sales & Sales Management
Principles of Advertising
Fundamentals of Retailing
Consumer Behavior
Resort Management
Fieldwork in Commercial Recreation & Tourism

Prerequisite
Permission of Instructor
Permission of Internship Coordinator

0350

Special Topics

Permission of Instructor

0397

Internship

Permission of Instructor

0399

Independent Study

Permission of Instructor
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MKRT0231
MRKT0231
MRKT0231
MRKT0231
MRKT0231
MRKT0231
MRKT0251 and Permission of Instructor
Permission of Instructor

BUSINESS MANAGEMENT MINOR
The Business Management minor program is intended for non-business majors who seek to develop a
proficiency in the core area of management studies. It prepares students for careers in a variety of
organizational settings. The minor involves a minimum of 18 credits.
Required Introductory Courses for Minor:
MGMT0107 Software Applications in Management
ACCT0104 Principles of Accounting I*
ACCT0105 Principles of Accounting II*
In addition to the above courses, students must choose 9 credits from the following list of
Management courses.
*FINC0207

Financial Management - Junior/Senior Status Required

*MGMT0220 Production/Operations Management - Junior/Senior Status Required
*MGMT0221 Business Management
MRKT0231

Marketing Management

MGMT0241

Business Law

*MGMT0250 Quantitative Approaches to Business Decisions
*MGMT0325 Business Policy and Strategy (Seniors only)
*MGMT0338 International Business (Seniors only)
*Please note these courses have prerequisites
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COMMERCIAL RECREATION AND TOURISM MINOR
The Commercial Recreation and Tourism minor is interdisciplinary and includes courses from
Economics and Management, Geography and Regional Planning, and Movement Science. It is designed
to expose students to the unique issues facing the travel and transportation, hospitality, commercial
recreation, and entertainment industries. Students will acquire skills in management, marketing, and
operations in this expanding area. Through coursework and fieldwork, students will have the
opportunity to evaluate this field for potential employment opportunities.
Six courses (18 credits) are required for this minor.
REQUIRED COURSES – 9 credits
MRKT 0251 Introduction to Commercial Recreation and Tourism
MOVP 0330 Sports Promotion
One of the following:
GARP 0213 Travel and Tourism or
GARP 0218 Recreation Geography

(3)
(3)
(3)
(3)

Three courses from the following list, to be selected with the approval of the minor
advisor – 9 credits:
ECON 0322 The Economics of Sports *
GARP 0317 Special Topics
MGMT 0221 Business Management *
MRKT 0231 Marketing Management
MGMT 0241 Business Law
MRKT 0336 Fundamentals of Retailing *
MGMT 0350 Special Topics
MRKT 0353 Resort Management *
MRKT 0354 Fieldwork in Commercial Recreation and Tourism *
MOVP 0296 Special Topics
* Please note: these courses have prerequisites.
Students interested in this minor are encouraged to major in one of the three areas
(BUSM, MOVP, or GARP) and should seek advisement from that department.
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List of Recommended Courses or Areas of Study that Could be Helpful to the
Business Major or Minor
*
*
*
*
*

All elective courses in Economics and Computer Science are recommended.
Any course qualifying for the Women’s Studies Minor, the Latin American Studies Minor or the
Multicultural and Ethnic Studies Minor.**
Courses that would give the student proficiency in a second language.
Any course focusing on the international environment.
All writing courses.
Specific Courses Recommended
CRJU0310
ECON0312
ECON0318
GARP0105
GARP0215
GARP0314
HIST0365
MCOM0101
MCOM0203
MCOM0307
MCOM0330
MCOM0340
PHIL0102
PHIL0103
POLS0209
POLS0211
POLS0320
POLS0204
POLS0318
PSYC0200
PSYC0205
PSYC0304
PSYC0313
PSYC0318
SOCI0311
WSTP0101
WSTP0201

Organizations/White Collar Crime
Labor Economics
International Economics
Introduction to Community Planning
Economic Geography
Transportation Geography
History of City and Regional Planning
Introduction to Mass Communications
Principles of Public Relations
Communication Law
Issues in the Media Industries
Organizational Communications
Introduction to Ethics
Symbolic Logic I
International Relations
Comparative Foreign Policy
Politics of Budget Making
Introduction to Public Administration
Public Management Skills
Industrial and Organizational Psychology
Career Planning and Development
Social Psychology
Comparative Psychology
Psychology of Interpersonal Relations and Communications
Complex Organizations
Introduction to Women’s Studies
Women in Modern Organizations
** (For a complete list of available “Minors” see the University Catalog)
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Business Courses Offered By Semester
Prefix

Number

Title

ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
AVIA
AVIA
AVIA
AVIA
AVIA
ECON/FINC
ECON/FINC
FINC
FINC
FINC
FINC
FINC
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT

0104
0105
0310
0311
0315
0316
0317
0318
0345
0135
0243
0261
0350
0397
0305
0320
0102
0207
0312
0318
0319
0101
0107
0220
0221
0241
0250
0301
0302
0308
0313
0314
0321
0325
0338
0342
0344
0346
0351

Principles of Accounting I
Principles of Accounting II
Federal Income Taxation
Auditing
Financial Reporting I
Financial Reporting II
Cost Accounting
Financial Reporting III
Accounting Information Systems
Aviation History and Development
Aviation Law
Aviation Management
Special Topics
Aviation Internship
Introduction to Econometrics
Money and Banking
Personal Finance Planning
Financial Management
Investments: Security Analysis
Advanced Managerial Finc.
Investment: Portfolio Management
Introduction to Business
Software Applications in Management
Production/Operations Management
Business Management
Business Law I
Quantitative Approaches to Business Decisions
Labor Relations
Small Business Management
Organizational Development and Behavior
Collective Bargaining
Human Resource Management
Management Information Systems
Business Policy and Strategy
International Business
Entrepreneurship
Project Management
Leadership
Teaching Methods: Business

Courses are generally offered in the semester indicated.

Fall

Spring

X
X
X

X
X
X

X
X
X
X
X
X
X
X
X
X

X
X
X
X

X
X
X
X
X
X
X
X
X
X
X
X
X
X
X

If a semester is not indicated, the course may be offered either semester.
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X

X
X
X
X
X
X
X
X
X

X
X
X
X
X
X
X
X
X

Business Courses Offered By Semester…Continued
Prefix
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MGMT
ACCT, AVIA,
ECON, FINC,
MGMT &
MRKT
ACCT, AVIA,
ECON, FINC,
MGMT
& MRKT
ACCT, AVIA,
ECON, FINC,
MGMT &
MRKT

Number
0231
0251
0306
0307
0309
0328
0336
0337
0354
0353
0397

Title
Marketing Management
Intro. To Commercial Rec. and Tourism
Logistics
Marketing Research Techniques
Sales and Sales Management
Principles of Advertising
Fundamentals of Retailing
Consumer Behavior
Fieldwork in Commercial Recreation & Tourism
Resort Management
Internship

0350

0399

Fall
X
X

X
X
X

X
X

X
X
X
X

X
X

Special Topics

X

X

Independent Study

X

X

Courses are generally offered in the semester indicated.

If a semester is not indicated, the course may be offered either semester.
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Spring
X

X

Business Courses Student Sequence By Academic Year
Prefix
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
ACCT
AVIA
AVIA
AVIA
AVIA
AVIA
FINC
FINC
FINC
FINC
FINC
FINC
FINC
FINC
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT
MGMT

Number
0104
0105
0205
0310
0311
0315
0316
0317
0318
0345
0135
0243
0261
0350
0397
0102
0207
0302
0305
0312
0318
0319
0320
0101
0107
0220
0221
0241
0250
0301
0308
0313
0314
0321
0325
0338
0342
0344

Title
Principles of Accounting I
Principles of Accounting II
Fund Accounting
Federal Income Taxation
Auditing
Financial Reporting I
Financial Reporting II
Cost Accounting
Financial Reporting III
Accounting Information Systems
Aviation History and Development*
Aviation Law*
Aviation Management*
Special Topics
Aviation Internship*
Personal Financial Planning
Financial Management
Small Business Management
Introduction to Econometrics
Investments: Security Analysis
Advanced Managerial Finance
Investments: Portfolio Management
Money and Banking
Introduction to Business**
Software Applications in Management
Production/Operations Management
Business Management
Business Law I
Quantitative Approaches to Business Dec.
Labor Relations
Organizational Development and Behavior
Collective Bargaining
Human Resource Management
Management Information Systems
Business Policy and Strategy
International Business
Entrepreneurship
Project Management

Freshman

Sophomore
X
X

Junior

Senior

X

X
X
X
X

X
X
X

X
X
X
X
X

X
X

X

X
X
X
X
X
X
X
X

X
X
X
X
X
X
X
X
X
X

X
X
X
X
X
X

X
X

X
X

Courses are generally offered in the semester indicated.
* Aviation courses can be taken in other years with permission of the Aviation Coordinator and Department Chairperson.
**Junior and Senior BUSM Majors are not eligible to take Introduction to Business (MGMT 0101)
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X
X
X

X
X
X
X
X
X
X
X

Business Courses By Academic Year…Continued
Prefix
MGMT
MGMT
MGMT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
MRKT
ACCT, AVIA,
ECON, FINC,
MGMT, &
MRKTMGMT
ACCT, AVIA,
ECON, FINC,
MGMT, &
MRKTMGMT
ACCT, AVIA,
ECON, FINC,
MGMT, &
MRKTMGMT

Number
0346
0351
0398
0231
0306
0307
0309
0328
0336
0337
0353
0354
0350

Title
Leadership
Teaching Methods: Business
Business Internship
Marketing Management
Logistics
Marketing Research Techniques
Sales & Sales Management
Principles of Advertising
Fundamentals of Retailing
Consumer Behavior
Resort Management
Fieldwork in Commercial Recreation & Tourism
Special Topics

0397

0399

Freshman

Sophomore

Junior
X
X

Senior
X
X
X

X
X
X
X

X
X
X

X
X
X
X
X
X
X
X
X

Internship

X

X

Independent Study

X

X

Courses are generally offered in the semester indicated.
* Aviation courses can be taken in other years with permission of the Aviation Coordinator and Department Chairperson.
**Junior and Senior BUSM Majors are not eligible to take Introduction to Business (MGMT 0101)
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INITIAL LICENSURE AS TEACHER OF BUSINESS (Level: 5 – 12)

Only students accepted in the Fall 2016 and prior years may apply to
the Business Education teacher licensure program. Students accepted
to Westfield State University after Fall 2016 may not apply to the
teacher licensure program.

INTRODUCTION
The study of modern management is, essentially, the quest to develop leaders who will use their skills and
knowledge to promote the social and economic conditions within their communities. In the global
community in which business operates, our leaders must enable a diverse population to trust, cooperate
and work with each other. Our focus on fundamental theory and practice develops leaders with
confidence in themselves. Our interdisciplinary approach and programmatic involvement in community
activity and discourse develops leaders with confidence in and understanding of others. Our emphasis
on critical thinking skills and on enhancing communication, including writing across the curriculum,
develops leaders who can interact effectively. Our dedication to the mastery of cutting edge technology
develops leaders with a commitment to the future. Thus, the course of study in management develops
leaders who build communities.
Complementing this, education courses direct and focus those leadership skills to learning communities.
The Professional Sequence for Middle and Secondary Specialist, including its pre-practicum field
experience and the culminating experience of the practicum, fosters adaptation of leadership skills to
develop effective teachers in democratic learning communities. The combination of management studies
with the Professional Sequence transforms leaders who build communities into teachers who are leaders
building learning communities.
PROGRAM OVERVIEW
Any undergraduate Business major may apply for admission to the program. The combination of
rigorous course work, practical experience and maturity make our students particularly good prospects
to develop into effective teachers and leaders.
Our academic program is both outcome and competency based. The skills taught parallel the standards
in the Massachusetts Curriculum Frameworks. In addition, every candidate in the program is assigned
an advisor experienced in teacher training who supports and monitors the student through both the
academic and the pedagogical portions of the program.
The program of study follows:

Page | 36

REQUIREMENTS FOR INITIAL LICENSE
COMPONENT 1: Preparation in Subject Matter and Professional Knowledge and Their
Application
Prospective teachers of business at Westfield State University complete the extensive and
interdisciplinary major in Business with a Concentration in Management, which comprises 66 credit
hours plus the Professional Sequence for Middle and Secondary specialist comprising an additional 24
credit hours in pedagogical coursework for a total of 80 credit hours in professional and subject area
knowledge.
The academic major follows:
BUSINESS CORE (39 credits)
ACCT 0104
Principles of Accounting I
ACCT 0105
Principles of Accounting II
MGMT 0107
Software Applications in Management
FINC 0207
Financial Management
MGMT 0220
Production/Operations Management
MGMT 0221
Business Management
MRKT 0231
Marketing Management
MGMT 0241
Business Law
MGMT 0250
Quantitative Approach to Business Decisions
MGMT 0308
Organizational Development & Behavior
MGMT 0321
Management Information Systems
MGMT 0325
Business Policy and Strategy
MGMT 0338
International Business
NON-BUSINESS REQUIRED COURSES (18 credits)
ECON 0101
Principles of Macroeconomics
ECON 0102
Principles of Microeconomics
ENGL 0103
Speech
ENGL 0392
Business and Technical Writing
MATH 0115
Math for Business and Social Science
MATH 0108
Statistics
CONCENTRATION IN MANAGEMENT (18 credits)
MGMT 0301
Labor Relations
MGMT 0314
Human Resource Mgmt.
MGMT 0342
Entrepreneurship
MGMT 0344
Project Management
MGMT 0346
Leadership
MGMT 03xx
300 level Management Elective
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The Professional Sequence: Middle and Secondary Specialist follows:
PROFESSIONAL SEQUENCE CORE (6 credits)
•

EDUC 0220 - Schools in American Culture (*FB)

•

EDUC 0380 - Critical Multicultural Education

PROFESSIONAL SEQUENCE COURSES MIDDLE & SECONDARY SPECIALIST
•
•
•
•
•
•

EDUC 0221 - Introduction to Students with Exceptional Learning Needs (*FB)
EDUC 0321 - The Middle School and its Students
EDUC 0354 - Educational Planning and Evaluation: Middle and Secondary Schools (*FB)
EDUC 0363 - Sheltered English Immersion
PSYC 0203 - Adolescent Development
MGMT 0351 - Teaching Methods in Business

*FB indicates field-based course.
Appropriate Practicum



EDUC 0364 - Practicum: Middle School or
EDUC 0369 - Practicum: Secondary School
Additional Graduation Requirements
All students must meet the University Graduation Requirements and complete a common core
of studies, distributed among the different academic areas as detailed in the Common Core .

FOR FURTHER INFORMATION:
Professor Michelle W. Maggio is the advisor for all students in this program of study. She can be
reached at (413-572-5591) Wilson Hall 414A or at mmaggio@westfield.ma.edu
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Economics and Management Department Clubs
The Department of Economics and Management sponsors the Accounting, Accounting Mentor Program
Business Club, Economics Society, Entrepreneurship Club and Marketing Club. Their purpose and
function are explained in greater detail under respective headings. However, the overall intention of these
clubs is to stimulate interest in their respective areas and increase exposure to employers and potential
employment prospects for their members.
The Accounting Club was organized in 1983. The purpose of this club is to promote an understanding
of the profession beyond the scope of the classroom and create an environment for networking for
enhanced employment opportunities.
Throughout the academic year, the Accounting Club coordinates special events with key members of the
accounting profession from area businesses. These accountants make presentations on campus on
various subjects such as career opportunities, pay, and long range perspectives for the accounting
discipline. Additionally, Westfield State University is a student affiliate for the National Association of
Accountants for the Western Massachusetts Chapter. The club also maintains liaison with Westfield
State University Alumni.
The Accounting Mentoring Program is available to students concentrating in accounting.
Participating students are paired with accounting professionals from the surrounding area. The program
advances students’ professional skills and knowledge. Activities included job shadowing, resume
assistance, and informal meetings between the student and mentor.
The Business Club was organized in 1981. Its purpose is to provide a forum for interested students to
discuss the current issues in the business world. The club strives to inform students about the variety of
opportunities for challenging and demanding careers in business.
Throughout the academic year, the Business Club coordinates symposiums on campus with liaisons from
corporations and with representatives from area businesses. Additionally, the club sponsors a trip to
New York City to expose students to the exciting world of Wall Street. Business persons from area firms,
who share in-depth knowledge of their parent companies and information relevant to opportunities
available in today’s business career marked, are invited to speak to the campus community. Annually,
the Business Club conducts a dinner meeting for its members and executives from the business
community to further enhance its members’ exposure to prospective employers.
The Economics Society is a student club nearly three decades old. The club sponsors guest lecturers,
symposiums, and field trips. Speakers such as John Kenneth Galbraith, Richard Valeriani, Ralph Nader,
Jack Anderson, John Dean, Paul Sweezy, Jeremy Rifkin, and Stuart Eisenstat have spoken over the years.
The Economics Society also holds seminars where students have the opportunity to present papers on
current economic problems and issues.
The Entrepreneurship Club, The Entrepreneurship club was created to assist students enrolled in
Entrepreneurship class and all others interested in starting their own business. The club will allow for
students to engage in discussion via PLATO with other students of similar interests. They will be able
to collaborate and brainstorm together, as well as get feedback on business proposals and plans.
The Marketing Club was developed to bring together students interested in learning more about the
field of marketing. The primary purpose of the organization is to advance and promote the understanding
of important marketing issues and to help promote awareness for students interested in marketing as a
career. The Marketing Club sponsors a variety of on-campus and off-campus activities such as guest
speakers, visiting local businesses, attending conferences, networking opportunities, marketing research,
workshops, and resume building.
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HONOR SOCIETIES

SIGMA BETA DELTA
Sigma Beta Delta was established to honor students who have attained superior records in business
programs in schools, universities and colleges with regional accreditation. The concept behind Sigma
Beta Delta is not new. Honor Societies have been part of the American collegiate scene for over 200
years since the founding of Phi Beta Kappa in 1776. Induction into an honor society is the institutions
and faculty’s way to encourage scholastic excellence and to promote lifelong aspiration toward personal
and professional involvement in the community. The most prominent and the one which is most
appropriate for conveying lifelong and international recognition is the honor society.
Sigma Beta Delta recognizes the exceptional level of scholastic achievement of our best students. To be
considered for induction, the student must be a junior, completed as least one full year at WSU, and have
an overall GPA of 3.7 or better. The ceremony is formal, and provides an excellent opportunity for the
inductee’s family and friends to join in our department celebration of the student achievement.
Professor Susanne B. Chuku is the advisor for all students in this Honor Society. She can be reached at
(413-572-8041) Wilson Hall 413F or at schuku@westfield.ma.edu.
OMICRON DELTA EPSILON
The International Economics Honor Society, Omicron Delta Epsilon, one of the world’s largest
academic honor societies, was created in 1963 through the merger of two honor societies, Omicron Delta
Gamma and Omicron Chi Epsilon. At the time of their merger both societies had 28 chapters. Omicron
Delta Gamma’s chapters were primarily in the Midwestern and Pacific sates while the chapters of
Omicron Chi Epsilon were concentrated at Colleges and Universities along the Eastern Seaboard and in
Texas.
The objectives of Omicron Delta Epsilon are recognition of scholastic attainment and the honoring of
outstanding achievement in economics; the establishment of closer ties between students and faculty in
economics within colleges and universities and among colleges and universities; the publication of the
official journal, The American Economist; the sponsoring of panels at professional meetings and the Irving
Fisher and Frank W. Taussig competitions.
To be considered for induction, undergraduates must have completed at least 12 hours of economics,
have an overall scholastic average of B in economics and an overall average of B, and rank in the upper
third of their class. The ceremony is formal and provides an excellent opportunity for an inductee’s
family and friends to celebrate the achievements of the student.
Professor Susanne B. Chuku is the advisor for the Westfield State University chapter of Omicron Delta
Epsilon, the Economics Honor Society. She can be reached at (413-572-8041) Wilson Hall 413F or at
schuku@westfield.ma.edu.
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Department Chair, Coordinators, and Club Advisors

Department Chairperson

Professor Michelle W. Maggio

Economics Coordinator

Professor John R. Wagner

Director of Internships

Professor Mark Naidorf

Accounting Club

Professor Erin A. Moore

Accounting Mentor Program

Professor Erin A. Moore

Business Club

Professor Christine Irujo

Economics Club

Professor John R. Wagner

Entrepreneurship Club

Professor Kimberly Sherman

Marketing Club

Professor Phillip M. Hart

Commercial Recreation & Tourism Minor

Professor Michelle W. Maggio

Sigma Beta Delta Honor Society

Professor Susanne B. Chuku & Professor Maggio

Omicron Delta Epsilon Honor Society

Professor Susanne B. Chuku

Department Administrative Assistant

Carmen L. Marquez
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Graduation Requirements

Requirements For Graduation
Students must meet all of the following requirements to graduate with a baccalaureate degree:
1. A cumulative institutional GPA of 2.00 or better.
2. A cumulative overall GPA of 2.00 or better in their major. Major requirements are those in
effect at the time the student matriculates into the major. Some departments have higher
minimum standards and qualifications for the major GPA. Please refer to the departmental
pages in the appropriate Bulletin year.
3. 120 earned credits, of which 30 credits must be completed at Westfield State University. Earned
credits require a grade of “D” or better.
4. Successful completion of core requirements.
5. Successful completion of the major requirements.
6. Successful completion of the minor requirements, if any has been declared.
7. Have no outstanding Incomplete grades.
Students should refer to their degree audit and check with their advisors before their senior year (84
credits) to ensure that they have planned a course of study that will meet all of these requirements for
graduation. Upon graduation the student’s undergraduate record is “closed” meaning that no academic
programs (majors, minors, concentrations, and/or certifications) can be added after the degree is
initially conferred even if the requirements have been met.

(Economics courses are NOT Business Courses).
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Guidelines for Internships
What is an Internship?
An internship is an off campus, professional level work experience program for which students receive
elective course credit. It involves an agreement among the student, faculty coordinator and host
supervisor to establish learning goals, determine activities and evaluate the learning experience through
the “hands-on” application of the student’s academic interest. All internships should run at least 12
weeks to provide time for the documentation of the experience through the intern’s final paper.

Statement
Internships are meant to provide work experience involving observed implementation of principles and
practices of one’s academic or professional specialization. Accordingly, internships must involve
applications of principles and/or methods associated with one or more course designations of the
Department or its programs. Internships are offered in the following areas: Accounting, Finance,
Management, Marketing, and Economics.
For the student, an internship can provide:
1. opportunities to apply various types of previously learned knowledge and skills in a
practical work environment;
2. opportunities to acquire new knowledge and skills;
3. experience that promotes self-confidence, maturity, responsibility and the development
of interpersonal skills;
4. preparation for an intelligent career choice;
5. job experience which future employers require; and
6. opportunities to provide service to others.
For the host agency, an internship can provide:
1. the ability to perform other research that is otherwise not feasible under budget
constraints;
2. an opportunity to allow current staff members to dedicate time to more imperative
needs; and
3. exposure to new ideas.
Credit Equivalency:
Credits Hours/Week
3
6
9
12
15
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8
16
24
32
40

Where can I learn about internship placements?
Information on specific placements is available from the Coordinator of Business Internships,
Professor Mark Naidorf, Wilson Hall 411J (413-572-5715). Internship candidates are assisted in
securing placements on a local, regional, national and international basis. There are also a number of
on-campus placements available through various cooperating agencies. In addition to the fall and
spring semesters, internships can be arranged for the January vacation and summer sessions. An
Internship Handbook, which gives specific details, is available at http://www.westfield.ma.edu/bus
The Massachusetts Internship Office (Boston) provides certain support services in conjunction with
the University.
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Implications for Articulation with Community Colleges

Basic Assumptions:
1. Transfer students to the Economics and Management Program at Westfield State University must
complete a minimum of 30 credits in Business courses at the University to be eligible for
graduation. (for Teacher Preparation Certification Program both Business and Economics
prefixed courses qualify)
2. In line with AACSB expectations for a broad-based curriculum, students must have at least 50%
of their total graduation eligible credits in *NON- Business courses. This would normally be 60
credits outside of normal management or business courses. This occasionally requires a student
to take extra non-business courses.
3. Admission to the Business major requires a minimum GPA of 2.0.
Business majors take courses in a required sequence, based on national standards.

Freshman Level
ECON0101
ECON0102
MGMT0107
MATH0115
MATH0108

Principles of Macroeconomics
Principles of Microeconomics
Software Applications in Management.
Math for Business & Social Science
Statistics

Sophomore Level
ACCT0104
ACCT0105
ENGL0103
ENGL0392
MRKT0231
MGMT0241
MGMT0250

Principles of Accounting I
Principles of Accounting II
Speech
Business and Technical Writing
Marketing Management
Business Law
Quantitative Approaches to Business Decisions

The Majority of the above courses are unchanged from past articulation agreements with area Community
University and have been accepted on transfer. These ten courses (30 credits) may normally qualify for
transfer credit within the major.
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Frequently Asked Questions and Answers
Q:

During my four years at Westfield State University, what types of courses will I be
required to take?

A:

Graduation requirements fall into three general categories: major requirements,
common core requirements and general electives. Students must complete 120 credits
(usually 40 courses) to graduate.

Q:

Will I be allowed to take any courses in my major during my freshman year?

A:

Each major requires at least one introductory-level course which students will usually
take in the first semester of their freshman year. For Business majors, this course is
"Software Applications in Management” (MGMT 0107).

Q:

If I enter without a major, will I be “behind” my classmates in terms of completing
requirements? What types of courses should I be scheduled for?

A:

Since all students are urged to complete their common core requirements within the
first two years, those students who enter with undeclared status will only be lacking the
introductory sequence in their intended major which can easily be made up. And, since
undeclared students will have accumulated the same number of credits as their
classmates, they should not be “behind” at all. Students entering with undeclared status
will be scheduled for common core courses which will fulfill graduation requirements.

Q:

How many classes must I take to be enrolled as a full-time student?

A:

Full-time students must carry at least 12 credits per semester. However, the average
per-semester course load for full-time students is 15-16 credits.

Q:

What grade point average must I achieve at the end of my freshman year in order to
return as a sophomore?

A:

In order to return to the University after completion of the first year, the student must
achieve a minimum cumulative grade point average of 1.75 which is the equivalent of a
D+/C-. Thereafter, a 2.0 average is required. GPA below these minimums could result
in placement on academic probation or dismissal.

Q:

What types of additional academic services does Westfield State University offer?

A:

Academic support services include three areas: tutoring and study skills; personal
counseling; and career planning and placement. Often a student’s first contact is with a
course instructor or faculty advisor. He or she is often an excellent source of
information concerning any of these areas. The Banacos Center can provide tutors in
academic subjects or basic skill areas. The Counseling Center provides free, confidential
counseling to those who request it. The Career Center may be utilized by students
seeking guidance in organizing and reaching career goals while in University and after
graduation.
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Q:

How much time should I devote to academics outside of the classroom?

A:

In a student’s schedule, time should be budgeted each day to fulfill obligations and
participate in a variety of activities. It is suggested that a minimum of three hours be set
aside each day for studying and preparation of homework.

Q:

If I am a student in good Academic Standing, can I take more than 15 credits per
semester?

A:

Yes, under certain circumstances you may enroll for up to 18 credits without
permission; however, students wishing to enroll for more than 18 credits must obtain
permission from their Advisor, Department Chairperson and the Dean of
Undergraduate Studies. A credit overload permission form is used for this purpose.
Approved guidelines set the maximum load at 21 hours including day and evening
courses as well as courses taken at another institution. A student should have a
minimum cumulative GPA of 2.50 to carry 19-20 hours and a minimum cumulative
GPA of 3.00 to carry 21 hours. Where an exception to these guidelines is being
requested, a detailed statement presenting appropriate justification should also be
submitted with the form. Students are charged for credits above 18.

Q:

Is it possible to pursue an unrelated minor in conjunction with my major during my
years at Westfield State University?

A:

Yes, prudent selection of your core and electives will afford you the opportunity to
complete such programs as: a minor in Criminal Justice or Communication.

Q:

How can I obtain a copy of my transcript?

A:

Request for transcripts is handled by the Office of the Registrar for Day Division
Students. The Division of Graduate and Continuing Education for students registered
through that office at Horace Mann Center.
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Economics and Management Course Descriptions
ACCOUNTING
NOTE: Junior status is required for all courses except for those marked with an asterisk (*).
*ACCT 0104 PRINCIPLES OF ACCOUNTING I (3)
Development of a framework of concepts underlying the preparation of corporate
financial statements which are useful tom investors, economists, the general public, and
other interested external parties. The balance sheet and income statement as
conventionally reported by American corporations are studied as to methodology for their
preparation, their interpretation, and their strengths and limitations. Prerequisite: MGMT
0107.
*ACCT 0105 PRINCIPLES OF ACCOUNTING II (3)
Continuation of the emphasis in Principles of Accounting I upon corporate financial
reporting to external parties. An introduction to the concepts underlying the preparation
of accounting information which is useful to management in the planning and control of
business operations. Prerequisite: ACCT 0104.
ACCT 0205 FUND ACCOUNTING (3)
Concerns the accounting theory applied to nonprofit entities such as municipalities,
universities, hospitals, and churches. Content constitutes a significant portion of the
Uniform Certified Public Accountant examination. Prerequisite: ACCT 0104.
ACCT 0310 FEDERAL INCOME TAXATION (3)
A first course in Federal Taxation which provides an overview of past and present
Internal Revenue Codes. Emphasis is on personal and business income tax procedures
and preparation. Exclusions, deductions and income from proprietorships, partnerships,
rental units, trusts and estates, dividends and interest are included. Prerequisite: ACCT
0105.
ACCT 0311 AUDITING (3)
Covers the principles of auditing, using accounting principles as criteria. Current auditing
theories, standards, procedures, and techniques are studied. Auditing procedures and
analysis of supporting documentation materials are emphasized to ascertain how they lead
to the development of an audit opinion. The course studies the legal, ethical, and technical
environment in which the auditor works. A practice case study is required. Prerequisite:
ACCT 0105.
ACCT 0315 FINANCIAL REPORTING I (3)
Advances the depth of accounting concepts pursued in the accounting principles courses.
The course begins with an overall review of basic financial concepts and the essentials of
the accounting process. It continues with a more indepth view of income recognition and
measurement, accounting changes and errors, and a detailed look at various asset accounts
and their relationship to the income statement. Balance sheet accounts covered include
cash, receivables, and inventory. Prerequisite: ACCT 0105.
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ACCT 0316 FINANCIAL REPORTING II (3)
Continues the advanced study of Generally Accepted Accounting Principles (GAAP)
guiding the preparation of corporate financial statements. The topics addressed include:
property, plant and equipment; depreciation; intangibles; liabilities; investments;
stockholders’ equity; and earnings per share. Prerequisites: ACCT 0315.
ACCT 0317 COST ACCOUNTING (3)
This course provides a strong conceptual foundation in the preparation of information
for use by management in the planning and control of business operations. Topics
covered will include cost-volume-profit analysis, job costing, activity-based costing,
process costing, master budgets, flexible budgets, and variance analysis. Students will be
required to use spreadsheet software extensively in several case studies. Prerequisite:
ACCT 0105.
ACCT 0318 – FINANCIAL REPORTING III (3)
Continues the advanced study of Generally Accepted Accounting Principles (GAAP) guiding
the preparation of corporate financial statements. The topics addressed include: leases;
pensions and other post-retirement benefits; deferred taxes; an introduction to accounting for
business combinations, and other advanced financial reporting issues. Prerequisites: ACCT
0316.
ACCT 0322 CORPORATE TAXATION: PLANNING AND PRACTICE (3)
A planning approach to the taxation of corporations and formation of investment and
business decisions by managers. Collapsible Corporations, capital gains treatment,
charitable contributions, net operating loss, dividends-received deductions, alternative
minimum tax, and reconciliation of tax and book income will be examined. Prerequisite:
ACCT 0105.
ACCT 0345 ACCOUNTING INFORMATION SYSTEMS (3)
Study of factors considered in the design, development, and implementation of
accounting related information systems. Topics may include computer feasibility studies,
business processes and transaction cycles, general ledger and financial reporting, proper
system documentation, internal controls and audit trails, implementation issues, the
impact of the accounting function on various elements of the organization, and
implications of the Internet on accounting information systems. Prerequisite: ACCT105
ACCT 0350 – SPECIAL TOPICS IN ACCOUNTING (3)
Examines current issues within the accounting profession and/or topics that require advanced
treatment within an accounting specialty area. May be repeated if course content differs.
Prerequisites: Permission of Instructor.
ACCT 0399 – INDEPENDENT STUDY: ACCOUNTING (1-6)
A course by special arrangement in a specific theoretical or applied area under careful faculty
supervision. It is intended to broaden students’ concentration in accounting or to gain depth in
a particular area of interest within this field of study. A student may be assigned a series of
readings and discussions, or engage in an applied project in an area agreed upon by the student
and instructor and approved by the Chair of the Department. Arrangements must be made
with the instructor and Chair before registering for this course. Prerequisites: Permission of
instructor and department chair.
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AVIATION
NOTE: Junior status is required for all courses except for those marked with an asterisk (*).
AVIA 0135 AVIATION HISTORY AND DEVELOPMENT (3)
A survey of the history of America in the Twentieth Century, emphasizing the
development and growth of aviation as a major influence upon the economic, military,
and societal development of the United States.
*AVIA 0243 AVIATION LAW (3)
Aviation Law is a study of the evolution of federal civil aviation regulations in the United
States at the federal and state levels. The course analyzes past and present problems
resulting in regulation of the industry. Particular topics include safety, airport funding
legislation, and international aviation legislation. Additional areas of study include the
liabilities of pilots and operators, liens, security interests, international conferences,
bilateral and multilateral agreements, and criminal statutes.
AVIA 0261 AVIATION MANAGEMENT (3)
Survey of general aviation industry; basics of aircraft operations; marketing of products
and services; legal aspects; physical facilities; major concentration will be placed on
management and administration of a fixed base operation, duties and responsibilities of
airport management and managerial considerations in all areas of general aviation.
AVIA 0350 – SPECIAL TOPICS IN AVIATION MANAGEMENT (3)
Examines and analyzes contemporary topics in aviation management. Course content will vary
according to the area of specialization of the instructor and the interests of the students. May be
repeated if course content differs. Prerequisites: Permission of Instructor.
AVIA 0397 AVIATION INTERNSHIP (3-15)
Instructive endeavor in the aviation industry or an aviation-related business that
complements the academic program. Full time business student/ must be a senior
pursuing the aviation management concentration and have permission of department.

ECONOMICS
ECON 0101 PRINCIPLES OF MACROECONOMICS (3)
An introduction to economic analysis with emphasis on the application of economic
principles to an understanding of contemporary problems. Topics to be discussed include:
the nature of a marked economy, national income, employment and fiscal policy,
characteristics of the American monetary and banking system, economic growth and
international trade. ECON 0101 and ECON 0102 may be taken in either order.
ECON 0102 PRINCIPLES OF MICROECONOMICS (3)
Emphasis on the economics of the firm and resource allocation. Topics to be discussed
include: the price and output determination under pure competition, pure monopoly,
monopolistic competition, and oligopoly, the resource marked, international trade, and an
evaluation of American capitalism. ECON 0101 and ECON 0102 may be taken in either
order.
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ECON 0201 MICROECONOMIC THEORY (3)
An examination of the basic assumptions and methods of analysis employed in
microeconomic theory. Topics studied include: elasticity concepts, demand derivation,
production and cost relationships, pricing under various marked structures, and
distribution theory. These topics are integrated through short and long-run analysis as
applied to the firm and industry. Lecture and exercises of concepts is included.
Prerequisite: ECON 0102.
ECON 0202 MACROECONOMIC THEORY (3)
An analysis of theories and models of macroeconomic activity. Topics include: monetary
and fiscal policy, budget deficits, unemployment, inflation, consumer spending, the role of
expectations, interest rates, balance of payments, exchange rates and the role of
government in a marked economy. Prerequisite: ECON 0101.
ECON 0204 INTRODUCTION TO MATHEMATICAL ECONOMICS (3)
A study of the mathematical methods commonly used in economic analysis. The primary
purpose of the course is to introduce the student to matrix algebra and differential
calculus as applied to business and economic problems. Prerequisites: ECON 0101,
ECON 0102, and some knowledge of algebra.
ECON 0300/FINC 0320 MONEY AND BANKING (3)
An analysis of money, the banking system, financial markets and economic activity. The
course presents the nature of money and the role of commercial banking in an historical
context, as well as inflation, budget deficits, the yield curve, the stock market, the gold
standard, balance of payments, exchange rates, portfolio theory and the role of the
Federal Reserve System in the U.S. economy. Prerequisite: ECON 0101.
ECON 0301 – ECONOMICS AND LAW (3)
An exploration of the relationship between economics and law. Specifically, it will look at
how economic theory can be used to understand legal problems and show how the
common law often promotes economic efficiency. Topics covered will include antitrust
law, property rights, contracts, criminal law, and the economics and law of discrimination.
Prerequisites: ECON 0102
ECON 0302 ECONOMIC HISTORY OF THE UNITED STATES (3)
A study of the evolution of the American economy since colonial times. Recent analysis is
utilized to evaluate the economic impact of industrialization, land policy, slavery, wars,
banking and transportation. The role of the government is carefully traced in this context.
Prerequisites: ECON 0101 and ECON 0102.
ECON 0303 ECONOMICS OF DEVELOPMENT (3)
Examination and analysis of the major theories of economic development: “surplus
labor”, capital accumulation, historical and cultural approaches. Surveys human capital;
agricultural, industrial, and trade policies, as well as foreign aid. Uses international case
studies. Prerequisite: ECON 101 and ECON 102
ECON 0304 URBAN ECONOMICS (3)
An economic analysis of contemporary urban issues. Topics include: rent control,
minimum wage laws, racial and gender discrimination, illegal drugs, the regulation of
public utilities, inequality with regard to income and wealth, and the economics of crime.
Prerequisite: ECON 0102.
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ECON 0305/FINC 0305 INTRODUCTION TO ECONO-METRIC METHODS (3)
A study of the application of statistical methods and techniques to economic conditions.
The primary focus of the course is the formulation, interpretation, and critical analysis of
regression methodology. Topics include: hypothesis testing, multiple regression,
specification errors, multi-collinearity, and autocorrelation. Prerequisites: ECON 0101,
ECON 0102, and (MATH 0108, or MATH0340) permission of instructor.
ECON 0306/FINC 0306 MANAGERIAL ECONOMICS (3)
An emphasis on the application of microeconomic theory in the solution of everyday
business problems faced by the firm relating to production, costs, demand, expenditures,
etc. A course designed for Business Management students. Prerequisites: ECON 0102.
ECON 0307 ECONOMICS, GENDER, RACE & ETHNICITY (3)
An exploration of issues associated with the economics of gender, race and ethnicity, such
as income and employment inequality, the urban underclass, affirmative action and the
family and economic security. Special attention will be given to the political, philosophical,
social and moral aspects of these issues. A survey of both marked and non-marked
remedies directed at problems associated with discrimination are included. Prerequisite:
ECON 0102.
ECON 0312 LABOR ECONOMICS (3)
An examination of the theory of wage determination and labor markets. Topics include:
The economics of collective bargaining, evaluation of criteria used for wage
determination, and collective bargaining issues and procedures in the economy.
Prerequisite: ECON 0102.
ECON 0314 INDUSTRIAL ORGANIZATION (3)
An examination of the structure, conduct and performance of industries in the United
States. Determinants of industrial organization, including economies of scale, mergers,
vertical integration, advertising, pricing strategies and technology, are examined. Analysis
of antitrust policy focusing on legal precedents regarding monopoly, price-fixing, mergers,
and deceptive practices. Prerequisite: ECON 0102.
ECON 0315 PUBLIC FINANCE (3)
The role of government in attaining an efficient allocation of resources and an equitable
distribution of income. Emphasis is placed on criteria for the evaluation and selection of
public expenditure and tax programs including the problem of coordinating federal, state
and local finance. Special attention is given to current policy issues. Prerequisites: ECON
0101 and ECON 0102.
ECON 0316 ECONOMIC HISTORY OF EUROPE (3)
An analysis of the economic development of Europe since feudalism. Emphasis will be
given to the rise and fall of the feudal economy, the transformation of agriculture,
mercantilism, the development of capitalism, the Industrial Revolution, urbanization,
economic imperialism and the impact of war. Prerequisite: ECON 0101 and ECON 0102
ECON 0318 INTERNATIONAL ECONOMICS (3)
An investigation into the theoretical and empirical basis of international trade and factor
movements. The course deals with such basic topics as barriers to trade, the balance of
payments, international monetary relations within the context of an historical perspective,
present conditions, and future expectations. Prerequisites: ECON 0101 and ECON 0102.
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ECON 0319 DEVELOPMENT OF ECONOMIC THOUGHT (3)
Analyzes the content and limitations of contemporary economic thought in contrast to
earlier theoretical systems. Traces the evolution of systematic economic thinking through
the dual influence of internal logical development and the external social and intellectual
environment. Central economic issues that are of current significance, such as price
formation, distribution of wealth and income, population and international trade, etc., will
be analyzed in historical perspective. Prerequisites: ECON 0101 and ECON 0102.
ECON 0320 ENVIRONMENTAL ECONOMICS (3)
A study of the impact of economic activity on the environment as regards the pollution of
our air, land, and water; the depletion of our finite material and energy resources; and the
response of economic analysis to ameliorate those impacts as we face the daunting
challenge to feed, clothe, and shelter a burgeoning world population that has rising
material aspirations. Prerequisite: ECON 0102.
ECON 0321 NATURAL RESOURCE ECONOMICS (3)
A study of our depletable, reusable, and renewable natural mineral, energy, and biological
resources and how the application of economic analysis may provide us with a guide for
their management through recycling, replenishing, substituting, etc., in order that they
might continue to provide us with the necessary resources for a sustainable economy well
into the future. Prerequisite: ECON 0102.
ECON 0322 THE ECONOMICS OF SPORTS (3)
This course applies the tools of economic analysis to a variety of topics relating to
professional and amateur sports. The course will analyze the salaries of professional
athletes and examine the impact of unions and free agency on the salary structure. The
course will also address the issue of public funding for stadiums and the impact of
professional sports on local economies. Additional topics will include the economic
impact of discrimination in professional sports based upon race, gender, and national
origin, the relationship between academics and athletics at the collegiate level, the impact
of television on professional and amateur sports, and an analysis of the sports
memorabilia marked. Prerequisite ECON0102
ECON 0350 CURRENT ECONOMIC ISSUES (3)
Analysis of contemporary issues in domestic and international economic theory and
policy at both macro- and micro-economic levels, including study of public vs. private
sector relationships, the marked structure, and the industrial base. Prerequisite: ECON
0101 and ECON 0102 or Permission of instructor.
ECON 0351 – SPECIAL TOPICS IN ECONOMINCS (3)
Examines and analyzes contemporary topics in economics. Course content will vary
according to the area of specialization of the instructor and the interests of the students.
May be repeated if course content differs. Prerequisites: Permission of Instructor.
ECON 0398 SENIOR RESEARCH SEMINAR (3)
Students apply analytical procedures to specific economic problems of local, national or
international significance, and receive training in the preparation of research reports. Class
discussion on student reports, and assigned readings dealing with issues of economic
theory and policy. Under faculty guidance, students will select a topic, design a research
procedure, and complete an individual or group project. Prerequisites: ECON 0201 and
ECON 0202.
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ECON 0399 INDEPENDENT STUDY (3-6) Prerequisite: Permission of instructor.

FINANCE
NOTE: Junior status is required for all courses except for those marked with an asterisk (*).
FINC 0102 PERSONAL FINANCIAL PLANNING (3)
A study of the concepts and strategies in personal financial planning. Major topics include
planning techniques, forms of income, investment and savings, managing credit, risk
management, tax planning, accumulation and transfer of wealth.
FINC 0207 FINANCIAL MANAGEMENT (3)
Introduces basic concepts of corporate financial management. The course encompasses
practical, as well as theoretical, aspects of corporate finance, with an emphasis on the
decision making functions of the financial manager and the process of valuation. The
objective of the course is to give students specific skills to analyze and interpret financial
data and to develop an understanding of the nature of investment and financing decisions
in business organizations. Topics covered include; financial statement analysis, the time
value of money, the valuation of financial securities such as stocks and bonds, and capital
budgeting analysis. Prerequisites: ACCT 0105.
FINC 0305/ ECON 0305 INTRODUCTION TO ECONOMETRIC METHODS (3)
A study of the application of statistical methods and techniques to economic conditions.
The primary focus of the course is the formulation, interpretation, and critical analysis of
regression methodology. Topics include: hypothesis testing, multiple regression,
specification errors, multi-collinearity, and autocorrelation. Prerequisites: ECON 0101,
ECON 0102, and (MATH 0108 or MATH 0340) or permission of instructor.
FINC 0306/ECON0306 - Managerial Economics (3)
An emphasis on the application of microeconomic theory in the solution of everyday
business problems faced by the firm relating to production, costs, demand, expenditures,
etc. A course designed for Business Management students. Prerequisites: ECON
0101 and ECON 0102.
FINC 0312 INVESTMENTS: SECURITY ANALYSIS (3)
Introduction to fundamental concepts of investments with an emphasis on the evaluation
of financial securities. Topics include the operation of financial markets, how securities
are bought and sold, economic and industry analysis, and financial statement analysis. The
objective is to familiarize students with basic concepts and discuss issues critical to
making sound investment decisions. It is applicable to students seeking to develop
personal investing skills, as well as those considering a career in the area of investments.
Prerequisites: FINC 0207 or permission of instructor.
FINC 0318 ADVANCED MANAGERIAL FINANCE (3)
This course reinforces and extends the concepts introduced in FINC 0207 Financial
Management. Topics include asset valuation, the time value of money, and a variety of
issues facing corporate financial managers, such as the cost of capital, capital budgeting
and risk, capital structure decisions, dividend policy, hedging and risk management,
mergers and corporate governance. Casework and computer analyses are used extensively.
Prerequisite: FINC 0207.
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FINC 0319 INVESTMENTS: PORTFOLIO MANAGEMENT (3)
An introduction to fundamental concepts of investments with an emphasis on managing
an investment portfolio. Topics include risk and return, capital allocation decisions,
investment goals and objectives, use of derivative securities in portfolio construction, and
performance evaluation. The objective is to familiarize students with the theory of
portfolio construction and discuss issues critical to making sound investment decisions. It
is appropriate for students seeking to develop personal investing skills, as well as those
considering a career in the area of investment management. Prerequisite: FINC 0207.
FINC 0320/ECON 0300 MONEY AND BANKING (3)
An analysis of money, the banking system, financial markets and economic activity. The
course presents the nature of money and the role of commercial banking in an historical
context, as well as inflation, budget deficits, the yield curve, the stock market, the gold
standard, balance of payments, exchange rates, portfolio theory and the role of the
Federal Reserve System in the U.S. economy. Prerequisite: ECON 0101.
FINC 0326 INSURANCE AND RISK MANAGEMENT (3)
Provides the student with an in-depth understanding of all phases of insurance and risk
management. The topics to be studied are basic principles, the nature and operation of
insurance business, and the nature of risk and risk management. Included in these topics
are property insurance; casualty insurance; life, accident, and health insurance; and group
and social insurance. Prerequisite: FINC 0207.
FINC 0350 – SPEICAL TOPICS IN FINANCE (3)
Examines and analyzes contemporary topics in finance and investments. Course content
will vary according to the area of specialization of the instructor and the interests of the
students. May be repeated if course content differs. Prerequisites: Permission of
Instructor.
FINC 0399 – INDEPENDENT STUDY: FINANCE (1-6)
A course by special arrangement in a specific theoretical or applied area under careful
faculty supervision. It is intended to broaden students’ concentration in finance or to gain
depth in a particular area of interest within this field of study. A student may be assigned
a series of readings and discussions, or engage in an applied project in an area agreed
upon by the student and instructor and approved by the Chair of the
Department. Arrangements must be made with the instructor and Chair before
registering for this course. Prerequisites: Permission of instructor and department chair.

MANAGEMENT
NOTE: Junior status is required for all courses except for those marked with an asterisk (*).
*MGMT 0101 INTRODUCTION TO BUSINESS (3)
An introduction to the field of Business Management. The course covers types of
businesses, their organization, and the general functions of financial management,
production management and marketing management. (For non-business majors or
students considering enrollment in the major.)
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*MGMT 0107 SOFTWARE APPLICATIONS IN MANAGEMENT (3)
Examines software designed for management including spreadsheets, data-base packages,
and mainframe communications. Provides practical experience and systems theory
necessary for managerial decision-making. Fundamentals of computer literacy and logical
thinking, as they relate to management, are emphasized.
MGMT 0220 PRODUCTION/OPERATIONS MANAGEMENT (3)
A state of the art strategic systems approach to the operations functions of manufacturing
and service organizations. The course covers designing, acquiring, operating, and
maintaining facilities and processes; managing the supply chain; controlling and
maintaining inventories; and staffing and scheduling human resources needed to provide
goods and services. Prerequisite: ACCT 0104, MGMT 0250 and MGMT 0107 (or CAIS
0124 or CAIS 0125).
MGMT 0221 BUSINESS MANAGEMENT: A SURVEY OF ORGANIZATIONAL
DEVELOPMENT AND MANAGEMENT PRINCIPLES (3)
Provides a general probe into the role of management in business, exploring concepts of
management used in business, various issues of Business Management structures and the
organization of management. Topics to be studied include: an examination of a systems
approach to management, human behavior, personality conflict in organizations and
techniques of creative management. The course shall touch upon several leadership
development strategies, models of executive action in business policy or control, and
provide a broad comprehensive over-view of current issues concerning women,
minorities and social responsibility in the field of Business Management. Prerequisite:
MGMT 0107.
MGMT 0224/CAIS 0224 ADVANCED MICROCOMPUTER APPLICATIONS (3)
An advanced experience with current microcomputer-based productivity software. The
course is intended for students who have a working knowledge of microcomputer
software and applications. The course provides in-depth experience with advanced
spreadsheet topics, as well as other topics such as advanced microcomputer operating
system facilities, presentation graphics, applications integration, and communications.
Prerequisite: CAIS 0124, CAIS 0125, MGMT 0107, or equivalent.
*MGMT 0241 BUSINESS LAW I (3)
Develops an understanding of the philosophical and logical development of the law and
its relationship to business through the use of text and case analysis. Explores, in-depth,
substantive contract law, which forms the basis for business transactions, commencing
with the initial negotiation and offer through performance of legally binding obligations
and the remedies available if obligations are not performed.
MGMT 0250 QUANTITATIVE APPROACHES TO BUSINESS DECISIONS (3)
Covers the application of quantitative techniques to business problem-solving and
decision making. Subjects include linear programming, probabilities, simulations, PERT,
queuing, and game theory. The application of these analytical tools to business decision
problems such as: distribution, inventory control, product mix, scheduling, competitive
strategy, and forecasting is covered through case analysis. Approximately 1/3 of the
course is devoted to case work. Prerequisites: MGMT 0107, MATH 0108 and
MATH0115
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MGMT 0301 LABOR RELATIONS (3)
Examines the legal relationship between employer and employee. Uses text reading and
case analysis to cover labor legislation, union organizations and practices, unfair labor
practices, employment discrimination, and affirmative action programs. Prerequisite:
MGMT 0241.
MGMT 0302 SMALL BUSINESS MANAGEMENT (3)
A detailed study of the knowledge required and the factors involved in starting and
operating a small business. Cost and money management are emphasized. Other areas
covered include: product selection, location and timing, pricing and other marketing
techniques, purchasing and inventory control, and the personal factors contributing to
success. Prerequisites: MRKT 0231 and MGMT 0241.
MGMT 0308 ORGANIZATIONAL DEVELOPMENT & BEHAVIOR (3)
Examines the foundations for understanding individual and group behavior and relates
these points to the problems faced by managers in organizations. Emphasis is on topics of
study relevant to developing managerial effectiveness in interrelationships with other
organizational members. Course attempts to develop an understanding of the relationship
between individual and organization and to identify management skills that can contribute
to effective performance. Prerequisite: MGMT 0221.
MGMT 0313 COLLECTIVE BARGAINING (3)
Combines the historical, behavioral, and legal elements covering the process of
negotiating contractual conditions of employment. Current labor agreements are studied
and distinctions between public and private sectors are identified. Prerequisite: MGMT
0241.
MGMT 0314 HUMAN RESOURCE MANAGEMENT (3)
Covers the process of manpower planning and utilization in organizations. Personnel
forecasting, employment, training and development, placement, motivation, wage and
salary administration, employee benefits, and performance evaluation are covered. Special
emphasis is given to problems arising between manager and subordinates, the
professional in human services, minority groups, the hard-to-employ worker, and the
impact of public policy. Prerequisite: MGMT 0241.
MGMT 0321 MANAGEMENT INFORMATION SYSTEMS (3)
A broad introduction to the use of computer-based information systems in all functional
areas of a business. Students learn how information systems may be developed, used, and
managed to support the strategic, tactical, and operational decision-making processes in
an organization. Prerequisite: MGMT 0107 or Junior standing as a CAIS or COMS major.
MGMT 0325 BUSINESS POLICY AND STRATEGY (3)
Emphasizes management planning and control techniques in solving business problems
and in determining strategy for sales and profit growth. An integrated case study approach
will be used. The course will illustrate the many factors that influence complex business
decisions. FOR SENIORS ONLY. Prerequisites: FINC 0207, MGMT 0221, MRKT
0231, and (MGMT 0241 or AVIA0243)
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MGMT 0327 SMALL BUSINESS INSTITUTE (3)
Small Business Institute is a cooperative effort between the Small Business Administration
and Westfield State College’s Business Management department. The course will
supplement the academic training of business students with "real-world" problems from
the small business sector. Student teams from the Business Management Program will
furnish in-depth management assistance to small businesses. Areas of assistance include:
accounting and record keeping, marked research, advertising and sales promotion,
inventory control, etc. Prerequisites: Junior/senior status and permission of department.
MGMT 0338 INTERNATIONAL BUSINESS (3)
Provides an opportunity to bring the tools and information gained in previous courses to
the task of solving managerial problems in international and foreign environments.
Focuses on an analysis of marked opportunities, methods of entry in foreign business
areas, and related business problems. Prerequisites: MGMT 0221 and MRKT 0231.
MGMT 0339 SEMINAR IN NON-PROFIT MANAGEMENT (3)
The course will give students an overview of the nonprofit field, both from the macro and
micro perspectives. From the micro perspective, students will learn about nonprofit
corporate structures, mission statements, goals and objectives, risk management and
recruitment, training and motivation of board, staff and volunteers. Students will also
delve into grant writing and fund raising. From the macro perspective, students will gain
an understanding of the role of the nonprofit in the community, including needs
assessments and how best to marked a program. Prerequisite: MGMT 0221 or permission
of the instructor.
MGMT 0342 ENTREPRENEURSHIP (3)
Students gain valuable experience in innovating and creating new business or not-for
profit opportunities. They will learn to find and develop new projects, to design new
products and services, and to translate their ideas into comprehensive, workable business
plans. Prerequisites: FINC 0207 and MRKT 0231.
MGMT 0344 PROJECT MANAGEMENT (3)
Provides students with an understanding of the concepts, processes, and tools for
managing projects on time, on budget, within scope, and with high-quality results. These
skills may be applied to all types of projects, including new product development,
information systems integration, mergers and acquisitions, and construction development.
Covers project management techniques such as PERT, CPM, GANTT, WBS and project
management software tools. Prerequisites: MGMT 0220.
MGMT 0346 LEADERSHIP (3)
Comprehensively examines evolving leadership theory and practice, from trait theory to
modern theories of the leadership process, power, leadership styles, situational leadership,
contingency theory, and team leadership. Further topics include diversity, ethics,
globalization, popular approaches to leadership, and women and men as leaders. The
primary course objective is to prepare students for leadership roles in organizations.
Students will lean through experiential exercises, lectures, readings, focused videos, and
team projects. Prerequisites: MGMT 0221.
MGMT 0350 SPECIAL TOPICS (IN BUSINESS MANAGEMENT) (3)
Examines and analyzes contemporary topics in Business Management. Educates the
student in the application of strategy and integrates fundamental problem solving
techniques into contemporary situations. Focuses on current business issues, yet takes a
traditional perspective.
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MGMT 0351 TEACHING METHODS IN BUSINESS (3)
Preparation for teaching of business in the middle and secondary schools through the
following: preparation of lesson plans and lessons and development of evaluation
methods appropriate to student developmental level and specific to business content.
Analysis of teaching techniques and instructional materials will focus on differences
between courses aimed at developing skills and those designed to teach understanding of
include the following: sensitivity to surrounding cultures within which businesses operate;
interrelationship of businesses with individuals and society; need for appropriate
responses to changes in technology; and importance of employment relationships to the
content area.
MGMT 0355 E-BUSINESS (3)
Examines the technologies and applications of the Internet with a focus on developing
effective global e-business models. Website development; attracting and managing website
traffic; use of email to promote and support business objectives; Internet regulatory and
cultural issues; and development of effective e-business strategies are explored in depth.
Students will gain practical experience visiting and critiquing Internet-based business
models and cases. Prerequisites: MGMT 0107 (or CAIS 0124 or CAIS 0125), MGMT
0220 and MGMT 0250.
MGMT 0398 BUSINESS INTERNSHIP (3-15)
Full time business student/ must be a second semester junior or senior and have
permission of department.
MGMT 0399 INDEPENDENT STUDY (1-6)
A course by special arrangement in a specific theoretical or applied area under careful
faculty supervision. It is intended to broaden students’ concentration in management or
to gain depth in a particular area of interest within this field of study. A student may be
assigned a series of readings and discussions, or engage in an applied project in an area
agreed upon by the student and instructor and approved by the Chair of the
Department. Arrangements must be made with the instructor and Chair before
registering for this course. Prerequisites: Permission of instructor and department chair.

MARKETING
NOTE: Junior status is required for all courses except for those marked with an asterisk (*).
MRKT 0231 MARKETING MANAGEMENT (3)
A developmental survey into the field of marketing in business, which will study the roles
of marketers in business and society as a whole. Concentration shall be placed on defining
marketing, the role of a marketing executive, the various systems of marketing, and the
economic factors that affect marketing. In order to probe these questions, the course shall
examine consumer behavior, purchase decision making, product pricing, policy and
planning, channels of distribution in business, and marketing institutions and
organizations. Further dimensions of advertising, marketing research, analysis, forecasting,
and marketing information flows, controls, and performance shall be explored.
Prerequisite: Sophomore standing.
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MRKT 0251 INTRODUCTION TO COMMERCIAL RECREATION AND TOURISM (3)
Analysis of the commercial recreation and tourism industries. Includes a study of
participant profiles, types of commercial and resort enterprises and national tourism
studies. Also included will be employment opportunities trends and issues. Field visits are
required. Prerequisite: Sophomore status.
MRKT 0306 LOGISTICS MANAGEMENT (3)
The process of planning, implementing, and controlling the efficient flow and storage of
raw materials, in-process inventory, finished goods, and related information from point of
origin to point of consumption for the purpose of conforming to customer requirements.
Logistics is a systems approach to business problems and company objectives that can be
realized by recognizing the mutual interdependence of the functional areas of the firm.
Prerequisite: MRKT 0231.
MRKT 0307 MARKETING RESEARCH TECHNIQUES (3)
Reviews the specialized techniques for conducting marketing research and how they
contribute to marketing strategy. Material covered includes quantitative and qualitative
research, simulation, forecasting, survey preparation, and secondary source analysis.
Prerequisite: MRKT 0231.
MRKT 0309 SALES AND SALES MANAGEMENT (3)
A course in effective salesmanship and how to set up and control a field sales
organization. Course emphasizes the role of personal selling in the marketing mix and
covers all basic sales management issues. Prerequisite: MRKT 0231.
MRKT 0328 PRINCIPLES OF ADVERTISING (3)
Vital to the world of modern business is an understanding of the role of advertising. This
course provides a study of the techniques and practices of advertising today. Strategies
and procedures for campaign design and execution will be examined. Students will take an
advertising idea through the various stages of planning, visualizing and writing advertising
copy. Prerequisite: MRKT 0231.
MRKT 0336 FUNDAMENTALS OF RETAILING (3)
Retailing concepts, structure, and competition are studied and evaluated. Attention is
given to techniques and procedures of purchasing goods for resale. The necessity of
keeping merchandise assortments adjusted to constantly changing consumer demands is
analyzed. Retail organizational trends and management, marked analysis, store location,
sales forecasting, and retail advertising will be examined. Prerequisite: MRKT 0231.
MRKT 0337 CONSUMER BEHAVIOR (3)
By gaining a better understanding of the factors that affect consumer behavior, marketers
are in a better position to predict how consumers will respond to their marketing
strategies. Consumer Behavior draws on the Social Sciences in addition to the quantitative
characteristics of the marked such as: population patterns, income distribution, living
standards, and occupational changes. Prerequisites: MRKT0231
MRKT 0350 – SPECIAL TOPICS IN MARKETING (3)
Examines and analyzes contemporary topics in marketing, advertising, consumer behavior
and related areas. Course content will vary according to the area of specialization of the
instructor and the interests of the students. May be repeated if course content differs.
Prerequisites: Permission of Instructor.
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MRKT 0353 RESORT MANAGEMENT (3)
A topical course in resort and selected sports management activities. Contents include
management and marketing of lodging, retail shops, rental and recreational programs,
food services and other year round resort services. Additionally, the selection and
operation of seasonal commercialized sports will be included. This unique course
combines classroom training in addition to providing a significant work experience at the
mountain. Prerequisites: Junior status, MRKT 0251, permission of instructor, and
departmental permission.
MRKT 0354 FIELDWORK IN COMMERCIAL RECREATIONAND TOURISM (3-9)
Field work offers students an opportunity to work in a directed environment with
professionals in the area. Here they experience the work world first hand before
graduation. Students learn new skills, test their academic theories, and explore
professional goals while making valuable contributions to their employer. This experience
also emphasizes individual development. Only 3 credits may be applied to the
Commercial Recreation and Tourism minor. Prerequisites: Permission of instructor and
department.
MRKT 0399 - Independent Study: Marketing (1-6)
A course by special arrangement in a specific theoretical or applied area under careful
faculty supervision. It is intended to broaden students’ concentration in marketing or to
gain depth in a particular area of interest within this field of study. A student may be
assigned a series of readings and discussions, or engage in an applied project in an area
agreed upon by the student and instructor and approved by the Chair of the
Department. Arrangements must be made with the instructor and Chair before
registering for this course. Prerequisites: Permission of instructor and department chair.
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